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THE CANNED FOOD AUTHORITY OF THE WORLD 


2nd WEEK BALTIMORE, FRIDAY, SEPTEMBER 8, 1911 35th YEAR 


AMERICAN CANS 


Along with a variety of fruits and vegetables 

the two great staples, corn and tomatoes, 

are yet to be packed. 

Each is a big item 

and frequently taxes the capacity of the can maker 
to supply emergency needs, 


which often develop in a day or night. 


While urging canners generally to reasonably anticipate their wants, 
as a good business proposition, yet we wish it particularly understood that 
the American Can Company is and will continue to be in a position, at all 
times during the season, to promptly meet all demands of its customers. 
Our factories are most favorably located in various sections of the country 
giving unquestioned advantage in the handling of your orders. 

Our service means not only the best cams but delivery when you 


need them. 


American Can Company 


New York Chicago Baltimore San Francisco Montreal 
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The Blakeslee Simplicity 


CAN-RIGHTING MACHINE 
Is Right in Every Respect 


It will save its cost in 
one season in the aver- 
age canuing factory. 
For prices, terms, etc., 


address 


A. K. ROBINS & CO., 


Agents for Baltimore District 


or the manufacturers 


BURDEN & BLAKESLEE 
Cazenovia, N. Y. 


Zastrow’s Patent Pineapple 
Sizer and Slicing Machine. 


ON SKIDS, WITH COUNTER SHAFT UNDERNEATH. 


This machine has been in use for years; and has proven a perfect success. 
It not only dves more work than avy other machine of its kindin use, but 
turns out a better and more marketable article, It sizesthe pine to the re- 
quired diameter to suit the can, and slices it to any desired thickness. By 
inserting set of small knives, it will segment the slice and produce what is 
termed cocktail pines - Each machine is furnished with a counter shaft. 

Used by the princinal packers of the United States, Canada, Mexicot 
Bahama Islands, Hawaiian Islands, Porto Rico, Australia, Africa, etc. 


Full Line of Repair Parts for HAWKINS CAPPER, COLBERT 
TOMA10 FILLER and new ROTARY CAPPER 


GEO. W. ZASTROW, Mechanical Engineer 
(404-14'0 THAMES STREET BALTIMORE, MD. 


customers receive their cans promptly. 


We are prepared to furnish our customers with five gallon Tomato Pulp Cans, made of Heavy Tin Plate. 
We can furnish these plain outside, and Sanitary Enamel inside. 


WHEELING CAN COMPANY, 


OLIVER J. JOHNSON, President 


PROMPTNESS 


Prompt attention to orders during packing season is as important as good cans. We have a record over a period of several 
years of having shipped every car of CANS ordered during Packing Season the same day order was received. During the 
Packing Season we always keep loaded on our tracks from thirty to fifty cars of Cans in order to make absolutely sure our 


Wheeling, W. Va. 


: 
Mo, 
§ “4 Ny 
. 


Universal Continuous Capper. For any Speed Required. 


Universal Exhauster 
with Top Removed. 


Notice Cans travel close together 
Saving lots of Steam. 


Electric 
-Process Clock. 


Corn Shaker. 
For Shaking Cans of Corn before shipping, to give it a Creamy Appearance. 


> 


AYARS MACHINE COMPANY,, Salem, N. J. 


BROWN, BOGGS CO., Ltd., Hamilton, Ont, Sales Agents for Canada, King Tomato Fuller. 


In Writing Advertisers, Kindly Mention The Trade. 
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The Query 


“How to Increase the Consumption, 99 
of Canned Foods” 


was Answered by the Word 


The PRIME FACTOR in Pro- 464 lJ ALITY” 
ducing That 


Has the SANITARY CAN 


Which Type of Container is 
Manufactured by Us and Imi. 
tated by Others. . 


SANITARY CAN CO. 


Factories: 
General Offices: Fairport, N. Y., Indianapolis, Ind. 


447 W. FOURTEENTH STREET Bridgeton, N. J. 


NEW YORK CITY Sanitary Can Company, Ltd. 
Niagara Falls, Ontario. 


CANS MANUFACTURED UNDER MAX AMS PATENTS 


In Writing Advertisers, Kindly Mention The Trade. 
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STANDARD 


DEODORIZED GALOLINE is used by 95 per cent. of the 
CANNING TRADE. Why? Because it is best and cheapest, and 
is for sale everywhere by Tank Wagons, in Barrels or Iron Drums 


Address Our Nearest Tank Station or BALTIMORE OFFICE 


BALTIMORE, FRIDAY, SEPTEMBER 68, 1911. 


Our 
New Location 
117 South Wolfe Street 


The removal of our entire 
Can Manufacturing and Litho- 
graphing Plant to the above loca- 
tion, which has been underway for 
over a year, has now been com- 
pleted. A more modern plant is 
not to be found in the country. 


SOUTHERN CAN 


Baltimore, Maryland 


WEEKLY REVIEW. 


Of the Canned Goods Situation. Market Reports. 
Conditions and Changes. Outlook. 


We again feel that weather reports are more to be de- 
sired just at present than some other information and we give 


the general summary for week ending the 4th, which is as 
follows: 

‘‘Heavy and beneficial rainfall over the eastern portions of the 
country and abundant sunshine over the interior and western portions 
were the main features of the week. 

“In the corn-growing States the moderately warm, generaliy dry 
weather was favorable for the maturing of vegetation. Moderate 
rains occurred over the more eastern portions of the belt, putting the 
soil in good condition, but more rain is needed over the western por- 
tions, especially in Iowa and Missouri where drought continues. 

“In the Atlantic Coast States, from Virginia northward, the wea- 
ther was partly cloudy, but favorable temperatures prevailed and 
abundant rains greatly improved late vegetation, partly replenished 
the low water supply, and put the soil into excellent condition for 
cultivation. 

“Over the districts west of the Rocky Mountains the weather was 
generally favorable for the maturing and gathering of fruits, and for 
harvesting, except in portions of Oregon where the lack of sunshine 
has interfered somewhat with the spring wheat harvest.’ 

The above report is not exactly in accordance with the 
views of those canners and others who have written us dur- 
ing the past week, complaining of the weather conditions. 
Looking further down the weather report we find the fol- 
lowing: 

Maryland and Delaware.—Droughty conditions were completely 
relieved by continued and in places abnormal heavy rains during the 
first part of the week. Fair weather with moderate temperatures pre- 
vailed the latter part. 

Virginia.—The mean temperature was about normal in the ex- 
treme southeastern and west-central portions, and elsewhere about 
normal. The precipitation was decidedly above normal in all sections, 
heavy thundershowers being general from the 28th to the 31st. Vege- 
tation is greatly improved. Sunshine was below normal, 


THE TRADE. 


Referring to New Jersey the reports, say, ‘‘The week 
opened and closed warm but the middle part was unseason- 
ably cool. Exceptionally heavy rains occurred in the first 
4 days, benefitting land and replenishing the water supply.’’ 
Referring to Indiana, it continues: ‘‘The week was com- 
paratively dry, showers occurring only on the 29th. The 
ground is very dry and rain much needed.’’ Ohio reports- 
‘“The week was very favorable, the first part being cloudy 
and cool, with general rains on Monday, and the last four 
days clear and warm.’’ It also says that light frosts accur- 
red in the State of Iowa but no damage was done, while 
the temperature was excessively hot on the 31st and st, 
and the drought continues, forcing vegetation to ripen un- 
usually early. 


These reports appear to vary somewhat and it is hard 
to determine, from them, whether the general effect has 
been favorable or unfavorable to canners’ crops. In as 
much as the majority of the crops have already been har- 
vested, corn and tomatoes are practically the only ones to 
be considered and, of course, Cabbage. One local broker 
read us a letter from a western canner of tomatoes in which 
he (the canner) stated that their crop was maturing very 
slowly and a sufficient supply could not be secured. Per- 
sonal observations in this eastern section, in tomato fields, 
indicates the same situation, and advice from parties in 
Maryland and Delaware substantiates the claim that toma- 
toes this season are not ripening as fast as is usually the 
case at this time of the year. It is hard to give any reason, 


except that the vines have very heavy stems and thick 
foliage. 


The price of tomatoes during the week has advanced: 


slightly and there has been. good business at 8234c. for 
standard No. 3’s. Packers and holders are asking 85c. but 
we understand that buyers are slow to take hold at that 
figure. Standard No. 2’s have advanced to 62%4c. and 
standard No. 3 Maryland County is now quoted at 85c., 
instead of 80c. last week. What the market will do is a 
question: one prominent broker stated that he looks for a 
strong and advancing market all during the fall on practi- 
cally all lines of canned foods, especially small fruits, peach- 
es, tomatoes, corn and of course peas. He said there is 
only one weak article in the line, that is apples, but he says 
it is his personal opinion that this staple will be strong and 


hold its own, owing to the fact that buyers-will ca!l for it 
in place of peaches at the high prices the latter will bring. 
Another broker who is also well posted stated that he be- 
lieved corn and tomatoes would be firm in price but that 
85c. is too high a price to expect to maintain. He expects 
only a normal pack but believes the buyers have covered their 
wants by purchasing futures, and feels tbat the market 
will be quiet until the spring. This latter view seems to 
be rather conservative as the majority of the opinions soli- 
cited were to the effect that the market is due, now, for a 
slight advance. 

Canned corn can be considered in about the same light 
as tomatoes as the reports regarding the two articles are run- 
ning neck and neck and the two packs will probably show 
the same percentage of an average for the past five years. 
Canned corn shows no change in price on any grade and 
the general report is that the market has been firm with a 


_ Slight upward tendency on the part of holders, against a 


disinterested attitude on the part of the buyers. The nat- 
ural consequence is a lack of sales and a somewhat quiet 
situation. 

The pack and supply of canned peas has been reported 
as being more favorable than was at first given out, but 
notwithstanding this fact no decline in prices are noted 
and holders show no inclination to part with their goods 
except at full prices. Soaked peas are quoted at 57%c., 
and a very good business is being done in them, it being 
the general belief that this grade will have to supply the 
principal demand during the next six months or more. 

Fruits have all practically been harvested and packed 
except peaches, and the reports being received in regard 
t>2 this article are very discouraging. Prices naturally tend 
upward, and it is only a matter of demand as to how high 
prices may go during the fall and winter months. The 
crop returns have been exceptionally slack and but little 
packing of peaches has been done in the eastern section of 
the country. California packers are short of supplies. 

Canned oysters have advanced in price during the 
week, and all grades are being quoted at higher figures, 
while some are withdrawn from the market. The active 
packing season is some weeks off and spot stocks are re- 
ported very low. 

All the changes will be noted and found on the regu- 
lar market pages. 


“TACKS” Brand 


BURT LABELING MACHINE, (Cold) 
HAND and PASTE POT 
| DIRECT TO TIN 


A. K. ROBINS & CoO., 


217-223 WEST STREET, 


Agents for Baltimore District 
E. J. JUDGE, San Francisco, Calif., Pacific Coast Agent 


TACKS MANUFACTURING COMPANY 


ADHESIVES For 


TACKS’ LABELING GUM No. 
TACKS’ LABELING GUM No. 
TACKS’ LABELING GUM No. 
TACKSTICK, Condensed Paste. 
TACKS’ TIN PASTE No. 15. 


UTICA, N. -Y. 


In Writing Advertisers, Kindly Mention The Trade. 
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THE CAN 


What Some Users Say: staws smu 


‘*We run for weeks and did not lose a can.’’ 

‘*No need for poor cans unless you want them.’’ 

‘‘We have the seamer running fine, have not lost a can in two 
weeks.”’ 

‘*We run hundreds of cases and not a can lost.’’ 

The can stands still. No slop, no waste. 

This machine is designed for sealing open top cans after being filled. 

The operator places the filled can, with the cover in position, on 
the conveyor on the left as shown. The can is taken under a header, 
where the cover is pressed into position and fastened there; it is then 
taken into a dial which moves it around into the seaming head, where 
the can stands still during the seaming operation. 

These machines are regularly built for one size can ‘and have a 
capacity of from 25 to 30 cans per minute, according to size. 


Steward Patent Lock and Lap Side Seam Sanitary Cans 


A Great Success. - Why Not Use Them. 


Patented and 

The Improved Lock and Lap Side Seam for Open Top Double Patents Pending 

Seam cans was ORIGINATED, DEVELOPED AND PATENTED “STEWARD” DOUBLE SEAMER, Ne. 6 

by us. With Automatic Feed For Round Cans 
We are the sole owners of this patent. 

All persons are warned against infringing this 


L. & J. A. STEWARD, Rutland, Vi. sentry 


MORRAL BROTHERS, Morral, Ohio. 


MANUFACTURERS OF 


THE MORRAL CORN CUTTER 
THE MORRAL GREEN CORN HUSKER — 


THE MORRAL SINGLE CUT CORN CUTTER 
THE MORRAL DOUBLE CUT CORN CUTTER 
THE MORRAL CORN COOKER-FILLER 

THE MORRAL CAN WIPING MACHINE 
THE MORRAL LABELING MACHINE 


and dealers in full lines of corn canning machinery. 
These are all high-grade machines and we guarantee 
them in every way to do the work they are intended 
todo, It will pay you to write at once for prices and 
further particulars. Address, 


PATENTED 

The Morral Corn Cutter has a positive feed and will cut 
nubbins as well as the large ears and is becoming very popular. 
The Morral Double Cut Cutter is the only machine made that 
will cut the corn twice at one operation, and are now used ex- 


MORRAL BROS. . ° Morral, Ohio. __clusively by some of the leading canners since they have learned 


the value of this improved cutter. 


TESTIMONIAL: 
Morral Bros., Morral, Ohio. Rochelle, Itl., November 5th, 1910. 
Gentlemen:—We._ have your favor under date of November 3rd, in which you acknowledge receipt of our order for 
an additional twelve Morral Corn Cutters. We think the additional order given you for twelve of your corn cutters is 
sufficient evidence that the machines were entirely satisfactory. Yours truly, 
P. H., Jr. 7 P. HOHENADEL, Jr., CANNING CO. 


P. Hohenadel, Jr., Canning Co. used eleven Morral Cutters the past year and gave this order for more cutters. 


In Writing Advertisers, Kindly Mention The Trade, 
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The New York Market 


Reported Each Week by our Special Correspondent. 


Market Conditions. 


Changes and Outlook. 


NEw YorRE, September 6, 1911. 

The Market.—Such changes as have occurred have all been 
toward improvement, with the exception of tomatoes. It has been 
possible to buy them a shade lower than last week in some instances, 
though most holders seem determined to maintain their values regard- 
less of any possibility of reduction. In other lines changes were not 
important and holders, as a rule, seem determined to keep their 
figures at full range of values. 

Tomatoes —All reports coming from Maryland and Delaware 
packing centers received here are of a strong tenor. Though some 
business put up late Friday at 80c. for No. 3s, 60c. for No. 2s, and 
$2.50 for No. 10s f.o.b. factory, with Baltimore rates of freight was 
confirmed, there were many orders at these prices turned down and 
none of the packers, it was said, were ready to go on selling at such 
figures. Many of them declined to consider offers of less than 85c. 
for No. 3s, 65c. for No. 2s, and $2.60 for No. 10 f.o.b. factory, with 
14c. rate of freight. Buyers here seemed to consider the hardening 
of the market as a temporary condition and declined to meet higher 
views of packers. According to some reports the crop conditions are 
so bad asa result of the recent prolonged rains that a number of 
packers who sold futures heavily, particularly to the West, are com- 
ing into the market as buyers and paying prices far above those in 
their contracts with jobbers, so that they will be able to make good 
their obligations to the latter. 

Corn.—tThere is little business, but the market is firm. The 
southern pack has been checked by slow development of the crop, due 
to wet and cool weather. Maine packers have started in and advices 
from that direction indicate a good pack of excellent quality. None 


of the canners, however, seem to be willing to take on additional 
business at present. 


Peas.—Like everything else in the grocery line, peas were quiet 
Saturday, but the paucity of offerings kept prices on the high level 
heretofore noted. 


String Beans.—Indications point to a large pack in this State, 
but there is no pressure to sell. Neither does there seem to be much 
desire to buy at present. In other lines of canned vegetables there 
was very little business and no developments affecting prices. 

California Fruits.—There is a very strong feeling in all lines, 
with very light offerings, but the demand is not urgent. 

Peaches.—There is strong feeling in all lines, but offerings are 
light, and demand is not urgent. 

Apples.—No. 10s are sparingly offered, but at packers’ present 
prices there is little demand. 

Salmon.—The market is decidedly firm. Packers have nothing 
to offer at present out of the 1911 pack, and spot stocks of all descrip- 


tions are extremely light. There is more or less inquiry, particularly 
for halves, but the paucity of supplies restricts business. 
Sardines.—Domestic sardines are firm, owing to the practical 
cessation of fishing operations, due to last week’s storm. The demand 
continues good and on some brands of keyless quarter oils higher 
prices are exacted, the advance amounting to 10c. a case. There has 
been no improvement in the French or Portuguese sardine catch, aud 
with the market practically bare prices are nominal. Norway sardines 
are not plentiful, and under a steady demand the market is firm. 
Lobster.—Seems to be almost unobtainable, as stocks are out of 
first hands and jobbers have little to spare. HUuDSON. 


Two Sides to Dr. Wiley Case. 


Undoubtedly Dr. Wiley has a very strong hold on the sympathy 
of the people, and the sentiment expressed in his behalf indicates that 
his dismissal from the office of federal pure food expert would be met 
by a storm of public disapproval. 

Dr. Wiley has earned the good will of the public by reason of his 
aggressiveness and determination to give the people of the country 
better food. He has earned the good will of the better class of manu- 
facturers of food products because of his persistent and successful ef- 
fort in driving the makers of poor food out of the market. 

Wholesale grocers, canned goods associations and retail grocers 
have joined the public and the manufacturers in their expressions of 
approval of his work. 

In short he has been showered with words of praise from the great 
body of the people and has been roundly abused by interested manu- 
facturers who have been put out of business because of the impure 
foods they have endeavored to sell. 

Indeed, Dr. Wiley, with his enthusiasm and persistent work at 
bettering food conditions has proven himself a blessing to the Ameri- 
can people. 

But Dr. Wiley does not work kindly in harness with other good 
men. He is not disposed to brook any interference with his plans, 
even from his superiors in office. He believes the Wiley way is the 
only, and it matters not to him what the cost may be to guilty or in- 
nocent, when he has determined to wipe out that which he considers 
is wrong. He goes so far in the pursuit of his plans as to become in- 
subordinate. And this is what has brought down upon his head the 
wrath of the agricultural department. 

His value as head of the pure food department has not been un 
derestimated, but his insubordination has created friction in the de- 
partmeut not to be longer tolerated. 


Consign a few Cars for Western 
consumption to the 


KEPLER WAREHOUSE COMPANY 


374 East N. Water St., Chicago, Ill. 
ESTABLISHED 1876 


No cartage or switching on carload lots. Liberal loans 
on goods in storage. Labelling and reshipping at lowest 


rates. Drop us a line for rates and further information. 


Latest Improved 


KRAUT CUTTER 
GERMAN PATTERN 
The Machine that Produces that 
LONG, FINE CUT KRAUT 
Has Long curved, hard tempered Knives 


Already used by most all the prominent 
kraut manufacturers in the United States, 
including Libby, McNeil & Libby, H. J. 
Heinz Co., Seneca Kraut & Pkig. Co., Etc. 


ALSO MANUFACTURE 
Core Shredders, Mince Meat Choppers, &>. 


JOHN E. SMITH’S SONS CO. Buffalo, N. Y. 


In Writing Advertisers, Kindly Mention The Trade. 
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Some of Dr. Wiley’s rulings were so radical it was deemed wise 
to appoint a referee board to check such rulings as appeared to be far 
fetched and threatened the business interests of the country. 

A case in point was the ruling that sought to compel the makers 
of corn syrup to designate it on their labels and in their advertising 
matter as glucose. 

Now while glucose is a harmless food, the name had become op- 
probrious to such an extent that a food product under that name 
would be unpopular. The public did not understand that glucose 
was nothing more than corn syrup. Dr. Wiley insisted upon preserv- 
ing the old name in spite of the fact that corn syrup was a true name 
and properly identified the product. 

The referee board took the manufacturers’ view and reversed Dr. | 
Wiley. 

Here was a case in which the overzealousness of Dr. Wiley would 
have done incalculable injury to a proper industry, but for the timely 
interference of the referee board. 

Dr. Wiley is largely responsible for the Java and Mocho coffee 
fiction which makes it an offence to call any Java type of coffee Java 
except that which is grown on the Island of Java, although coffee 
dealers know that better ‘‘Java’’ coffee is grown in the neighborhood 
of Java. Only the short berry Arabian coffee grown in a particular 
locality may be called Mocho, the long berry ‘‘Mocho’’ must be desig- 
nated Harrar coffee. No one is helped by this rule, while the coffee 
trade is inconvenienced. 


Many similar cases might be cited to show that there was need 
for just such a board as the administration caused to be created. 

It was desired that Dr. Wiley should go on with hisinitiative, but 
it was also desirable that the manufacturing interests of the country 
should not be unnesessarily hampered. 

Dr. Wiley should be content to do his part in the pure food cam- 
paign and dwell in peace with others in the department. More es- 
pecially should he try to get along with his superior officers.—RE- 
TAILERS’ JOURNAL, CHICAGO. 


Trade-Marks Sought to be Registered in Patent Office. 


The following trade-marks have been favorably acted 
upon by the U. S. Patent Office and will be registered at 
the expiration of 30 days unless objection be made. Any 
person who believes he would be damaged by the registra- 
tion of a mark is entitled to oppose it within said period. 
Information will be furnished on application to Edward S. 
Duvall, Jr., patent and trade-mark lawyer, Loan & Trust 
Building, Washington, D. C., to whom all inquiries should 
be addressed. 

SERIAL No. 

39,002 Representation of an ocean over which are the words 
Surf Brand. Owner, Yes Bay Canning Co., Yes Bay, Alaska, 
and Portland, Ore. Used on canned salmon. Claims use 
since July 1, 1906. 

Representation of a round label on which are the initials 
E. P. Co., and over which are the same initials. Owner, 
Easton Packing Co., Easton, Md. Used on canned corn and 
tomatoes. Claims use since 1899. 

Words: Old Virginia and the representatlon of a colored 
woman. Owner, McMechen Preserving Co., Wheeling, W. 
Va. Used on tomato catsup, oyster cocktail sauce, chilli 
sauce, fruit jam, fruit jelly, prepared horse radish and mus- 
tard, canned tomatoes and fruit butter. Claims use since 
1883. Under 10 year proviso. 

Representation of three horses heads arranged in a circle. 
Owner, W. F. Assau Canning Co., Baltimore, Md. Used on 


canned fruits and vegetables. Claims use since Septem- 
ber 21, 1891. 


Words: Cliff-House and the representation of a beach 
with a house on the top of a cliff. Owner, Grossfeld & Roe 
Co., Chicago, Ill. Used on canned salmon. 


54,709 


55,121 


55,926 


56,611 


Pope Tin 


NEW YORK OFFICES: 
Room 1877, No. 50 CHURCH ST. 


FOR 
Packer’ 


POPE 
“Clean and Bright” PLATES 


GENERAL OFFICES: 
PITTSBURG, PA. 


s Gans 


Plate Co. 


CHICAGO OFFICES: 
140 SO. DEARBORN ST. 


In Writing Advertisers, Kindly Mention The Trade, 
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The Chicago Market 


Special Correspondence from the Windy City. News of the week past. 


CHICAGO, Sept. 6, I9II. 

General Situation.—Peas have about all been deliv- 
ered that are going to be delivered. Corn is now being 
packed and some new corn has already arrived in the 
market. Tomatoes are passing through the cannery and 
packers are doing their best to provide for their contracts. 
Jobbers do not yet know what they are going to get on 
their contracts, on corn and tomatoes. The situation, 
therefore, is indefinite. Sellers are not disposed to sell 
and buyers are not disposed to buy and it is awaiting game. 

Canned Tomatoes.—Our advices from the East are 
to the effect that there was 72 hours rain during the last 
four days of August, with 10 inches of rain fall during 
that time, which is terrific, and that the rain being followed 
by hot weather, tomato vines having been beaten down to 
some extent are showing upon the fruit, the effects of 
scald. ‘Tomato telegrams from most brokers and eastern 
packers show a very dubious situation and an indisposition 
ov the part of packers to sell tomatoes at any price. This 
morning some quotations came in at 85c. f.o.b. Maryland 
for 3s and 65c. for 2s, but the telegram stated it was hard 
to place contracts at any price, and that a heavy advance 
was anticipated. 

Indiana packers are packing tomatoes into the cans 
and are having very good results and a satisfactory output. 

None of them hardly, however, are offering any toma- 
toes for sale as they are largely oversold on future con- 
tracts, and prefer to wait until they ascertain whether they 
will have any surplus or not. 

Oklahoma, Northern Texas, Missouri, Nebraska, Ken- 
tucky and Tennessee, which States were affected by the 
drouth, have been buying heavily from Indiana in the past 
month, and Indiana packers are pretty well filled up, with 
contracts to their full capacity. 

Canned Corn.—New pack of corn from Illinois and 
Indiana which has arrived in Chicago so far, shows excel- 
lent quality. Packers, however, are not disposed to sell 
additionally, but are holding off until they ascertain 
whether they will have sufficient to fill their contracts. 


Offers at opening prices for standard and extra standard 
corn, through Illinois and Indiana packers, have been 
turned down this week, and packers did not seem to feel 
enough interest in the business to come back and name 
a price. 

Canned Peas.—The market is still exceedingly irregu- 
lar. One brokerage firm in Chicago succeeded in getting 
up a list of sufficient quantity and variety to quote out to 
the trade, but the views of all holders and buyers are very 
extreme at present and there is nothing doing in peas. 

Canned Small Fruits.—Canned raspberries and 
strawberries. The supply is very inadeqnate and jobbers 
are already beginning to inquire for goods on which to put 
their labels. Those who own goods are very reluctant sel- 
lers and business on that account has been withdrawn. 

WRANGLER. 


British Canned Food Market. 


The Situation in London and Liverpool is reported by 
the Grocers’ Gazette of London, under date of August 26, 
as follows:— 

LONDON, Friday Evening. 

Salmon.—The market, so far as delivers have been 
concerned, has been much better this week, and as a con- 
sequence more business has been done. Stocks on the spot 
are very small and Alaska has advanced 1s. per case, whilst 
in British Columbia prices for 1 Ib. flats are 1s, and for %4 
Ib. flats 6d. higher. The packing for new seasons is look- 
ed upon as finished and it reveals a considerable shortage, 
with the result that there has been strong buying and busi- 
ness has been done at prices which show an advance of 2s. 
on the week for flats and half flats: 

Lobsters continue to go off well and the market main- 
tains a very firm tone. 

Sardines.—More business has been done this week and 
the market remains steady. With continued small ship- 
ments stocks are getting reduced. Reports from Setubal 
state that the strike there has been settled. Norwegian 


THE IMPROVED AUTOMATIC CAN STAMPER 


For Mark- 

ing Tin Cans 

of Al jj 
Styles and 


We make an extra attachment for marking Sanitary Cans 
WM. H. SMITH, General Agent 


PERFECT CAN STAMPER CO. Le Roy, N. Y. 


WIRE-HOOP 6-BRACE TOMATO 
BASKETS 


WIRE TOMATO 
SCALDING BASKETS 


CORN HUSKING 
BASKETS 


PEELING BUCKETS 


Write for particulars 


108 S. FREDERICK ST. 
—BALTIMORE, MD.— 


C. N. ROBINSON & BRO., 
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Notches, ‘Forms, Solders. 


Bliss Sanitary Can Body Maker 


The ‘‘Bliss’’ No. 12N Automatic Lock Seam Can Body 
Making and Side Seam Soldering Machine, is especially ad- 
apted for the manufacture of Open Top (Sanitary) Cans. 
It has an automatic feed, and mechanical positive blank 
separator. It notches, forms and Solders can bodies from 
2 to 4% inches in diameter by 2 to5¥ inches in length; and 
has a minimum capacity of 60,000 can bodies in 10 hours. 


Write for maximum capacity. Full details on request. 


: Complete High Speed Equipment for 
Patented 
“BLISS” No. 12N Automatic Lock Seam Can Body Making SANITARY AND PA CKERS CANS 
and Side Seam Soldering Machine. SEND FOR CA TAL OG UE No. 14T 


. 


E. W. BLISS COMPANY 


25 ADAMS STREET, BROOKLYN, N. Y., U. S. A. 
Representatives for Chicago and vicinity: STILES-MORSE CO., 562 Washington Boulevard, Chicago, Ill. 


+ —_— 


Jones & Laughlin 


TIN PLATE 


The plates are clean and —_—. lit 4 are | a. free They are sheared absolutely aqguine and are notable for 
from dirt and grease. : their uniformity of gauge. ; 

The wasters are properly and ‘carefully, ensorted ‘from the There is no breaking or cracking of the Plate in werhing it 
primes. The packing is carefully done. Prompt Shipments. into cans, utensils, etc. From the ore to the plate we make it. 


OUR THREE LEADING BRANDS ARE 


J & L COKE J & L ALIQUIPPA COKE J & L KING COKE 


Send for booklet ‘‘T” (Ratio-Book.) 


OTHER J & L. PRODUCTS 


Open Hearth and Bessemer Steel, Power Transmission Machinery, Steel Sheet Piling, Steel Wire, Barbed Wire fence, Steel 
Chains, Square Cold-Twisted Concrete Bars, Steel Wire Nails, Light Rails and Connections, Railroad and Barge Spikes, Steel 
Mine Ties, Structural Steel, Special and Agricultural Shapes, etc. 


Sales Offices 
ATLANTA, Fourth National Bank Bldg. DETROIT, 810 Penobscot Bldg. 
BOSTON, 131 State Street. NEW YORK, 165 Broadway. 
BUFFALO, White Bldg. PHILADELPHIA, Arcade Bldg 
CHICAGO, Lake and Ganal Sts. PITTSBURGH, Jones & Lau hiin Bldg. 
CINCINNATI, Union Trust Bldg. SAN FRANCISCO, Crocker Bide. 
CLEVELAND, Rockefeller Bldg. ST. LOUIS Pierce Bldg. 


JONES & LAUGHLIN STEEL COMPANY 


AMERICAN IRON & STEEL WORKS PITTSBURGH 


In Writing Advertisers, Kindly Mention The Trade. 
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are very firm and reports from Norway state that there has 
been no fishing there for the past few weeks. The Brei- 


fond has arrived at Liverpool with- 13,921 cases, and the 
Oretis with 314 cases. 


Meats.—Canned beef is firmer, whilst the market for 
tongues is strong, particularly for ox tongues, which are 
very scarce. 

Fruits.—In common with other canned foods, the con- 
sumptive demand for there continues exceedingly good, 
and with stocks getting depleted the tone is very firm. 
There is no doubt that when the new season’s fruits arrive 
the market will be ready forthem. Pineapples are a strong 
market. The Antilochus has brought 1,925 cases and the 
Kitachu Maru 3,046 cases pineapples. 

LIVERPOOL, Thursday Evening. 

Salmon.—Business has been seriously interfered with 
by the labor troubles, and no deliveries have been made. 
The settlement of the dispute has therefore been heartily 
welcomed. Reports from the Pacific Coast indicate that 
the run of the best grade fish has practically finished, and 
that there will be an immense shortage on all sizes. Mar- 
ket hers has quickly responded, and there have been many 
substantial advances all round, especially on % Ib. flats. 
Demand, however, is exceptionally good, and higher prices 
are inevitable. 

Fruits are going freely into consumption. Apricots 
have again advanced, and pears and peaches are in good 
inquiry. 

Tomatoes are firmer owing to small spot stocks and 
reports of damage to new crop in certain districts of Italy. 


Meats.—Although spot demand is somewhat slow 
packers are asking more money to arrive, and with the 
advent of colder weather, a considerable advance in prices 
may be expected. 

The strike is still interfering seriously with business, 
and it is practically impossible to effect deliveries. Stocks 
in the hands of grocers all over the country must be seri- 
ously depleted. 


New Postal Card and Registry Stamp. 


The Postmaster General has approved a new design for the 
2-cent foreign single postal card, which will be placed on sale 
about January 1, 1912. The subject of the stamp is a likeness of 
Gen. U. S. Grant at the age of 47, about a year after he became 
President. This portrait has been pronounced by Gen. Frederick 
D. Grant an excellent likeness of his distinguished father. On 
the postal card the portrait appears within a frame, the inner 
lines of which form an ellipse, while the outer lines are rectangu- 
Jar, with inwardly curving corners. Above the’portrait and fol- 
lowing the curve of the ellipse are the words “U. S. Postal 
Card,” and below it is the name “Grant” in a curved ribbon. The 
denomination is expressed in words and numerals in the lower 
portion of the frame. The words “Universal Postal Union, 
United States of America,” appear in English and French in the 
upper left corner of the new card. The color of the card will be 
selected later. 

A special 10-cent registry stamp is also being prepared for 
both domestic and foreign postage; it will bear an engraving of 
an eagle with outstretched wings. It will also be ready about 
January 1, but it will still be permissible thereafter to use the 
ordinary stamp for registering letters and parcels. 


STANDARD and SPECIAL FILLING MACHINES 


FOR 
TELL US SEND US 
PUMPKIN PRESERVES TOMATO PULP CONDENSED MILK. 
YOUR RE- SQUASH JAMS MINCEMEAT EVAPORATED MILK SPECIFICA- 
QUIREMENTS FRUIT BUTTERS JELLIES SYRUPS CHILI CON CARNE TIONS 
BLUE BERRIES SOUPS MOLASSES POTTED MEATS 


MciINT YRE-HAIGHT CANSING MACHINERY CO., GIBSON CITY, ILL. 


- 
‘ 
cat 
| 
‘ 
| 
ts 
gee. 
é 
Kin 
< 
2 
. In Writing Advertisers, Kindly Mention The Trade. 


THE TRADE. 


. ¥ 5 4 4 


% 


The HAWKINS UNIVERSAL EXHAUSTER 
TAKES ALL SIZES OF CANS ANY CAPACITY DESIRED 


The COLBERT ROTARY 
TOMATO FILLER 


Measures Amount for each Can. Fills without 
Waste. Packs Whole Tomatoes without Crush- 
ing. Capacity, up to 70 Cans per minute. 


The HAWKINS CAPPER 
Unequalled for Durability and Quality of Work Capacity, up to 95 Cans per minute 


SPRAGUE CANNING MACHINERY CO, CHICAGO = TLL 
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The California Market 


The Situation in the Pacific Coast States, as reviewed by our Special 


Correspondent for the past week. 


San FRANcIsco, CaL., Sept. 2, 1911. 

Stretching the Season.—Excellent weather is being experi- 
enced in the fruit growing secticns of California and conditions are 
very much to the liking of packers who are interested in putting up 
as large a pack as possible. No extremely hot weather has been ex- 
perienced this summer and the canning season for the various varie- 
ties of fruit is being drawn out enabling the packing of larger quan- 
tities in most cases than was at first thought possible. Many packers 
who instructed their brokers to cease accepting orders for certain 
varieties and grades a few weeks ago have feund that a surplus will 
be on hand and selling will be resumed on a number of lines. Heav- 
ier deliveries will also be made than was thought possible and it now 
seems as though orders accepted to date will be filled in full with but 
few exceptions. Thecherry and apricot pack is at an end and short 
deliveries will be made on several grades of these but the situation on 
plums is improving and the peach and pear packs will be larger than 
were at first anticipated. However, thereis no lack of demand and 
by the time the canning season is at an end there will be but little to 
be had here from first hands. Never before has the pack been sold 
out so closely at this season of the year and it will be but a short time 
until the only offerings will be odds and ends and the packs of some 
of the smaller concerns whose goods are but little known. 

As to Grades.—The pack by grades this season is running in a 
manner entirely out of the ordinary and this is largely the reason for 
the many pro rata deliveries that will have to be made by most firms, 
including some of the most conservative sellers. The early estimates 
in regard to the size of the pack of the various fruits are not far from 
being correct but ‘the pack by grades has ushered in many surprises. 
In the case of most varieties the pack of the higher grades will be 
large the shortage being in standards and lower grades. However, 
this is not true in regard to Bartlett pears, the shortage being in ex- 
tras and specials. The pack of this fruit will be large, probably lar- 
ger than last season, and is wellsold up but it is believed that full de- 
liveries will be made. 

Plums.—The plum packing season is now about at an end and 
better deliveries will be made than indicated a couple of weeks ago. 
The California Fruit Canners’ Association is now announcing that it 
will probably deliver all No. 3 and No. 2% plums in full. It may fall 
a little short on some grades of Green Gages but orders can be filled 


by substituting a few egg plums in the extra standard and lower 
grades. 


Cherries.—The situation on cherries seems to be about as varied 
as could be possible. Some firms are making full deliveries while 
others are able to deliver only from 60 to 80 per cent. in many grades. 
This is largely the result of the great differences in opening prices. 
The firms that have stocks of goods on hand now are the ones that 
put out very high opening rates, the bulk of the business having 
gone to the other concerns who are now practically sold out. 

Tomatoes.—Tomato packing will be general in California in 
September and from the present outlook the pack will be a large one. 
The crop, which was not promising early in the season, has developed 
in a satisfactory manner and if the rains hold off until a late date it is 
believed that even last season’s pack can be equaled. In fact, some 
are predicting the largest pack ever put up here but, of course, this 
all depends upon weather conditions. Heavy orders have already 
been booked and packers are refusing to accept further business. In 
case the pack is light a pro rata delivery only can be made and sufli- 
cient business has been accepted to cover a normal output. 

Salmon Prices.—The J. K. Armsby Company, selling agents 
for the Alaska Packers’ Association, has announced the following 
opening prices on canned salmon, effective August 28th: red talls, 
$1.60; king talls, $1.60; medium red talls, $1.45; pink talls, $1; chum 
talls, 95c. Opening prices for the past three years compare as follows: 


1909 
Alaska red $1.15 
Alaska king i 1.10 
Medium red............ 1.45 
Alaska pink 80 .60 
Alaska chum 11% 4 

The latest advices from the Bristol Bay district, Alaska, indicate 
that the salmon pack there is even less than was reported a short time 
ago by the Association when the pack was placed at’ 716,000 cases. 
At that time the Association pack was placed at 400,000 cases but ac- 
cording to late advices it is but 313,000. The pack by canneries in 
this late report is as follows: Alaska Fishermens’ Packing Company, 
Koggiung, 12,000; North Alaska Salmon Company, Koggiung, 50,000; 
Naknek Packing Company, 40,000; L. A. Peterson, 30,000; Alaska 
Packers’ Association, Naknek, 122,000; Alaska Packers’ Association, 
Igagik, 38,000; Alaska Packers’ Association, Nushagak, 93,000: North- 
western Fisheries Company, 31,000; Alaska Fishermens’ Packing 
Company, Nushagak, 38,000; Alaska Portland Packers’ Association, 
36,000; Columbia River Packers’ Association, 38,000; North Alaska 
Salmon Company, Nushagak, 21,000; Alaska Salmon Company, 21,- 
000; total 630,000. 

Preparations had been made for putting up about 1,500,009 cases 
this year so that the pack is 50 per cent. short of what was expected 
and almost 300,000 cases short of last season’s output. Packing 
operations commenced on June 13th, the big run commencing on July 
6th, and lasting for but twelve days. 

A few days before the naming of opening prices by the Alaska 
Packers’ Association, Philip J. Brady announced opening rates as fol- 
lows: One pound ta)l chums, $1.05; do, pinks, $1.10; half-pound tall 
medium red Alaska, $1.50; do, cohoes, $1.50; one pound flat cohoes, 
$1.60; half-pound flat cohoes, 95c.; one-pound tall red Alaska, $1.60; 
do, flat, $1.75; half-pound flat red Alaska, $1.25; one pound tall sock- 
eyes, $1.90; do, flat, $2.00; half-pound flat sockeyes, $1.25. 

Columbia Biver Salmon.—The spring season has closed on 
the Columbia River and it is now estimated that the pack is at least 
20 per cent. greater than it was last year, being in the neighborhood 
of 335,000 cases. The pack has been oversold and the demand is such 
that unusual preparations are being made for the fall season. Usual- 
ly only a couple of plants operate during this season but all of the 
canneries on the river will be active this year. Prices on silver side 
salmon are expected to open very high, rates to be not lessthan $1.60 
a dozen with some packers talking of even higher rates. Last year 
silversides opened at $1.25 and some sales were made later at $1.35; 
while chinooks opened last year at $1.75 and this year at $1.95 for talls. 

Coast News Notes.—Word has been received by the North- 
western Fisheries Company to the effect that the cannery at Kenai, 
Alaska, had exceeded its guaranteed pack of 22,000 cases and that 
40,000 cases would probably be packed there this season. The Kasi 


lof cannery has packed 62,000 cases and will probably put up 10,000 
cases more. 


The Everett Fish Company, of Everett, Wash., is planning to in- 
stall a salmon cannery. A two line plant with a daily capacity of 
1,500 cases is to be installed this winter. 

The annual close season for sockeyes on the Frazer river has been 
cancelled this year through appeals from Canadian canners it being 
contended that Puget Sound packing interests are catching 85 per 
cent. of the fish that Canadian hatchers propogated. The close sea- 
son extended from August 24th to September 15th. 

The cannery operated by G. L. Hogan, and associates of Los An- 
geles and the Tallant cannery on the Klamath river are both working 
to full capacity to care for all the fish offered. It is believed that the 
profits on the pack this season will be sufficient to pay for the can- 
neries, BERKELEY, 
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ITS GREAT 
— = SOLDER SAVER 
NO CAN SHOP !IS COM- 

PLETE WITHOUT ONE 

Write for Prices 

Slaysman Automatic .Double Can Wiper 
SLAYSMAN & AUTOMATIC CANMAKING MACHINERY 
S. E. Sts. A LTl MORE 125-127 Avenue 
801 E. Pratt Street 11 S. Front Street 


Record the RYDER CAN MARKER 


Season of 1908 we placed Markers in 9 factories. 

Season of 1909 we placed Markers in 78 factories, 
with 27 REPEAT orders. 

Season of 1910, 103 factories were equipped with our 
Markers, from 1 to 6 in each factory, with 32 REPEAT 
orders. One firm, after using one trial machine, ordered 
FOURTEEN additional. 

We have them in factories from Vermont to Australia. 


Let us matl you circular matter. 


Niagara Falls, N.Y, 


Western Agents: SPRAGUE CANNING MACHINERY C0. 252. WABASH AVE. CHICAGO, ILL. 
S. O. RANDALL’S SON, Marine Bank Bldg., BALTIMORE, MD., Agent for Baltimore District. 
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A Friend of Education. 


The wholesale canned food business as handled by a department 
manager and buyer for a big wholesale grocery house is a busy condi- 


tion and it keeps one who holds such a position as busy as a boy kill- 
ing snakes. 


It is unusual, therefore, to find one in such a position who takes 
practical interest in matters of education and public welfare. 

Mr. Robert J. Roulston, a director and canned food buyer for 
MeNeill, Higgins & Co., Chicago, has for a number of years been 
president of the board of directors of the Public Library of Chicago. 
He was recently elected a member of the Board of Directors of the 
National Wholesale Grocers’ Association, and concluded to retire from 
the presidency of the Board of Directors of the Chicago Public 


Library, whereupon the following resolutions were framed and spread 
upon the records, viz:— 


“‘RESOLVED, That in the retirement of Mr. Robert J. Roulston 
as president of the Board of Directors of the Chicago Public Library, 
the people lose a valuable official, one whose constant aim has been 
to advance the material welfare of the library and its employes, to in- 


crease its practical worth to the reading public and to make it a power 
in the community in the direction of a higher culture. 


‘‘RESOLVED, That our deep solicitude and our sincere wishes go 


with him, and we earnestly hope that wherever his steps may lead 
him he will be blessed with health, prosperity and happiness. 


‘““RESOLVED, That these resolutions be spread upon the records 
and engrossed and presented to Mr. Roulston in the name of this 
Board as an evidence of the high esteem in which we hold him per- 


sonally and the honest appreciation that we entertain for his import- 
ant service.”’ 


In introducing the resolution, the adoption of which he moved, 
Director Armstrong called attention to the fact that this was the final 


session of the Board of 1910-1911, and that the terms of three directors 
expire at this time. 


He referred to the unanimity which had characterized the work 
of the Board during last year and the interest given to the dovelop- 


ment of the work by reason of the energetic and able administration 


- of the retiring president. 


Directors Rawson, Lagorio, Freeman and Stern seconded the 
resolutions with remarks of a similar nature. 


ROBERT J. ROULSTON, 


The resolutions were then unanimously adopted, Director 
Armstrong putting the question. 

On motion Director Armstrong was appointed a committee of one 
to arrange for the engrossing of the resolutions. 


Edw. Renneburg & Sons Co. 
MACHINE and BOILER WORKS 


1917-1919 Aliceanna St 
Baltimore, Md. 


IMPROVED STEEL 
PROCESS KETTLE 


Equipped with all the latest 
improvements. Strongly and 
accurately made. Has been 
used for years with perfect 
satisfaction. 


FIRE INSURANCE AT 


CANNERS EXCHANGE 


ASSETS AND LIABILITIES 
3ist December, 1910 
Assets. 


Accounts Receivable, Unpaid Premium Deposits 
Cash in bank 
Liabilities. 


Unearned Premium D 

Due Sundry Persons 

Unadjusted Fire Losses (estimated) 
nd Deposits 


Reserve Fund 
Surplus Reserve 13,158.56 
Surplus, distributed, to credit of Subscribers’ accounts ......... aici: ~ 111,655.49 


$233,232.25 
$111,655.49 
25,610.00 


Net Contingent “Sabscrtbers* Liability on Policies in force. 
Total smount of Policies in force 31st December, 1910 


744.16 
Net losses January 1 to December 31, 1910, Coctutve) Adjusted and nse. 213.32 

Total Savings to Subscribers January | to 4..4, 2! 841.27 

We have audited the books and accounts of the ace — and hereby certify, that the 
above statement, in our opinion, shows its true financial condition, as at 3ist December, 1910. 

THE INTERNATIONAL ad COMPANY, 
By (Signed) JOHN McLAREN, President. 
Over the past three years we have saved our Ray have placed 


with us 
$182,001.89 
For Information Send to 


LANSING B. WARNER, Atterney and Manager 
HARRIS TRUST BUILDING (111 W. Monroe St.) 
CHICAGO, ILL. 


ADVISORY COMMITTEE 
FRANK VAN CAMP, Chairman GEORGE G. BAILEY, Treasurer 
Indianapolis, Ind. Rome, N. Y. 
a ch 3 
HERBERT SHRIVER, Westminster, Md. 


13,158.56 
10,617,320.11 
$10,767 
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As Brokers View the Market 


The Following Opinions from Large Handlers of Canned Foods, as regards Selling 


and Buying, will be Found Interesting to All Concerned. 


Tomatoes. 


Thos. J. Meehan & Co., September 2:— 

During the last eight days it has rained very hard and almost 
continuously throughout this section of the country, and the storms 
have been so severe that all records of the weather bureau in this 
State have been broken. Some nights this week were as cold as it 
usually is here in the month of November. Doubtless, you have read 
the account of it in the newspapers. The ground, the tomato vines 
and the fruit on them are thoroughly water-soaked, and it will take 
one week, at least, of favorable weather conditions for them to dry 
out. The farmers and canners throughout this section are becoming 
uneasy about the prevailing weather conditions and the results to the 
crop of tomatoes. The receipts of raw tomatoes for canning purposes 
have fallen off considerably, and the prices of them are advancing. 
In consequence, the market quotations for the canned article have 
stiffened up materially, and at this writing the outlook is for a 
stronger and higher market for that article. It is surprising how 
quickly the jobbers follow up the developments in the tomato market, 
and wire their orders at full prices. Of course, it is within the possi- 
bilities for a good-sized crop of tomatoes to be made during Septem- 
ber and the early part of October. Probably not more than one-third 
of the tomatoes that were sold for delivery during August were 
shipped, and those contracts will have to be filled on top of the con- 
tracts that were made for September delivery. Therefore, the can- 
ners will be compelled to work their factories to the limit to take good 
care of their contracts during this month. Under these conditions 
the chances for lower prices are not at all encouraging to the jobbers 
who have been awaiting a lower range of prices before loading up 
with the goods for their fall and winter requirements. The future 
course of prices depends entirely upon the size of the crop and the 
pack during the month of September. At the close of business this 
week the demand was increasing, and the buying orders came from 
nearly all sections of the country. Keep your stocks of tomatoes in a 
comfortable position for your wants during the next three months. 
Smith-Webster Co., September 2:— 

The rain has seriously injured the tomato crop in Harford County. 
Packess now fear that they will be unable to fill future orders. 
Nobody has anything to sell at present at any price. 

Peninsula packers are somewhat better off, but crop conditions 
in that section are far from normal. Sellers are hard to find at any 
price. 

Some of our correspondents have talked a good deal about cheap 
tomatoes being offered, naming 77%c. as about the figure at which 
standard goods could be purchased. We are frank to say that while 


we have made every effort to do so, we have failed to locate any 
packer who is willing to consider that price. 

We have succeeded this week in buying a few cars from outside 
packers at 82%c. We do not expect to be able to secure many, if 
any, more goods at that price. 

While we are not offering tomatoes for our own packers, it is 
possible that we might secure a car or two of full standard threes at 
82% to 85c., Peninsula rate of freight. Twos are firmly held at 
62% to 65c. 

Packers have nothing to sell at present under these prices, and it 
is useless to make lower offerings. 

We do not hesitate to express the opinion that the 1911 pack will 
be far below expectations, and that there will be no cheap tomatoes 
on the market this year. 

Thos. G, Cranwell & Co., September 2:— 

This week has been unsatisfactory in every way. Since last 
Friday there has been hardly anything but rain. The rainfall is re- 
ported by the Weather Bureau to be beyond anything we have had 
in this vicinity for the month of August since the weather service 
was inaugurated. There have been some short let-ups in the rain 
during which we have had some hot sultry weather. This combina- 
tion of weather conditions, it is feared, is doing the tomato crop a 
great deal of damage. A great many tomatoes which were nearly 
ripe are reported rotting on the vines and it is impossible to get them 
picked. The result is that both in the city and in the country pack- 
ers are doing little or no packing. 

Packing has now been going on in a way since the middle of 
July; under ordinary circumstances, by this time, the packers would 
have had considerable stock on hand. These early tomatoes however, 
have been going out about as fast as packed, and packers are practic- 
ally as bare of tomatoes as they were before starting. Market has 
taken quite a sudden turn upwards during the past fewdays. Itisa 
difficult matter to get a price from anybody. We have been com- 
pelled to decline business at 80c. per dozen, Peninsula. Quite a few 
packers that we have talked to this week tell us they would buy 
tomatoes at 80c. per dozen, and one or two have given us orders to 
buy hand-packed tomatoes at 82 %ec. per dozen, Baltimore. Under 
the present conditions, it is hardly worth while to make prices. 
Of course, the month of September might have some agreeable sur- 
prises in store for us, but under no circumstances can packers make 
up for time already lost. 

Wm, Silver & Co., August 13:— 

Heavy rains the past week have spread consternation among the 

packers, and in consequence one and all have practically withdrawn 


TACKSTICK DRY PASTE 


QUICK SHIPMENTS 


116 MARKET PLACE 


Hammond Labelers 


TACKS’ SPECIAL GUM 
For All Makes Labeling Machines 
Full Line Canners’ Supplies and Machinery 


A. K. ROBINS & CO. 


BALTIMORE, MD. 
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from the market awaiting more settled conditions. With the return 
of sunshine the prospects may assume a different aspect and condi- 
tions may become more normal. While buyers have been watching 
the situation with interest they have been loath to plunge in at 
advanced prices, since they have already purchased heavily against 
future needs, and at this writing seem to prefer to wait awhile for 
further developments. 

Many sections are late and to what extent the crop will suffer is a 
matter of conjecture, depending largely on how far advanced the 
crop may be. To say the least the weather is most unusual. More 
may perhaps be known ‘‘when the clouds have rolled away.”’ 

While these are few- if any-—offerings, the market may be quoted 
from 80 to 82%c. for 3s, but it would be impossible to fill orders of 
any size at the more advanced figure, or even higher, until the sun 
again shines forth. 

H. P. Strasbaugh, August 30:— 

Rain, and still more rain is the important subject for discussion 
throughout the principal tomato packing centers of Maryland and 
Delaware, where three weeks ago prospects were promising; now, 
packers are predicting a 50 per cent. pack. The fruit is far below 
prime in quality and practically every report confirms the fact of an 
already badly damaged crop. The plants are being stripped of their 
foliage, leaving the fruit entirely exposed to the elements, which are 
such as by no means produce the proper stock for canning purposes. 
Already, some packers who were liberal sellers of futures, are pur- 
chasing standard tomatoes to apply on their contracts, and it goes 
without contradiction that the price paid is a higher one than the 
original one. 

We have just received the following message from one of the 
large Delaware tomato factories, stating: ‘“Withdraw all tomato offer- 
ings. Crop badly damaged’’. This factory was in position to accept 
block orders at the close of last week. The situation for this section 
is well told in the above quoted advice. 

Corn. 
Thos. J]. Meehan & Co., September 2:— 

There was some increase in the demand this week for the new 
pack of corn, and the prices were a shade higher at the close than 
they were at the opening of the week. The canners are making 
0 ea efforts for a large pack because they are so largely sold 
ahe 
Thos. G. Cranwell & Co., September 2:— 

The excessive rains seem to be interfering with corn also, though 
the corn situation just at present does not seem to be in as serious a 
condition as the tomato crop. At the same time, packers don’t seem 
to be in the market for much future business, as most of them, especi- 
ally the Maine Style corn packers, have sold up pretty heavy. 

Wm, Silver & Co., August 31:— 

Corn packing has not proceeded with the same zest this week as 
last, owing to the extreme weather conditions. The game has been 
delayed. It has been almost impossible in some places to get the 
crops from the fields, which in some of the heavy corn growing sec- 
tions have really been flooded with water. While there is little inter 
est displayed by buyers there is no great pressure among packers to 
sell, and the market rules unchanged from previous quotations. 

H., P. Strasbaugh, August 30:— 

Wet, cool weather and slowly maturing corn is causing a lull in 
corn packing. It is generally conceded that the excessive rain will 
materially effect the yield from the last plantings. Packers in this 
section are making deliveries on future orders as fast as the goods are 
ready for shipment and from all accounts, deliveries will be made in 


full. The market is firm with no tendency to force sales or make any 


concessions in prices. 


Wisconsin Peas. 
Frank T. Stare Co., September 2:— 

The trade does not seem to show the keen interest in peas which 
has been characteristic of the market since the beginning of the pack- 
ing season. Deliveries are beginning to arrive and jobbers are begin- 
ning to get their bearing. They have discovered that conditions 
were somewhat exaggerated. They have been able to cover their 


immediate requirements, and therefore do not show the interest in 
peas which they did a few weeks ago. 


We have not been altogether in sympathy with the inflated mar- 
ket of the last few weeks, for we have not felt at any time that con- 
ditions warranted it. We do not mean to say that we contend for a 
moment that there are enough peas in the country to take care of 
consumption during the next twelve months, but we do believe that 
there is such a thing as putting any food article to a prohibitive price, 
and when very ordinary standard or second peas sell at $1.25 factory, 
as they did a few weeks ago, with some of the higher grades as high 


as $2.00 per dozen, we do not believe that it indicates a healthy 
condition. 


The high prices of course have resulted in cleaning out practic- 
ally every lot of peas which the packers had left unsold or which they 
had nerve enough to hold out on their future contracts, so that there 
is mighty little stuff left, and in view of the fact that prices are some- 
what softer now than they have been, it may not be a bad time 
to buy. 

Sundries, 
Thos. J. Meehan & Co., September 2:— 

The buying of soaked peas is remarkably large, and there seems 
to be no let up to it. Of course, that grade is active because of the 
fact that all seconds peas and standard peas are entirely sold out, and 
something at lower prices must be used to take the place of seconds 
and standards. The buying of spinacl for shipment out of the new 
pack continues to be quite large, and that article is worth attention 
now. Sweet potatoes are in about the same position with spinach. 
The demand for the new pack of green lima beans has been equal to 
the pack up to this date, and the buying of them is increasing. 
String beans, kraut, okra and tomatoes and plain okra are all receiv- 
ing attention. 

Pears and apples were the most active articles during this week 
in the line of fruits, though the orders for peaches were more numer- 
ous than in the week previous, but they were, as a rule, for small lots 
at the present high prices. Each of these three articles are worth 
attention at this time. The lower range of prices for apples causes 
an increase in the demand for them. For the other lines of fruits 
there is a fair demand and no changes in the quotations of the pre- 
vious week. As before reported, the stocks left unsold in this market 
are remarkably light for pineapples, berries, cherries, etc. Cove oys- 
ters are quiet and firm at today’s prices. 

Thos. G. Cranwell & Co., September 2:— 

Peaches.—The peach packing i is not turning out any better than 
was anticipated. 

Lima Beans.—We are filling orders for new pack standard Balti- 
more green lima beans at $1.00 per dozen, prompt shipment. 

Oysters.—Future oysters are attracting some attention. 

Beans.—A limited quantity of country pack stringless beans, 
No. 2 sieve, are being offered at $1.15 per dozen. No. 8 sieve at 85c. 
per dozen. 

Sweet Potatoes.—A few small orders for spot sweet potatoes are 
being filled at $1.10 per dozen. 

Future Sweet Potatoes.—No. 3 standards in carlots, 90c. dozen, 
Baltimore, or 87%c. dozen, Peninsula. With a spot stock so thor- 
oughly cleaned up, sweet potatoes ought to be in very good position. 


MANUFACTURERS FOR 25 
YEARS, OR MORE, OF CAN LAC- 
QUERS, ALL COLORS 


FRESH 


If you have any canned goods lieft over, that have become soiled or rusty 


Use MAIER’S. SILVER LACQUER 


AND YOUR GOODS 
WILL LOOK LIKE 


JOHN G. MAIERS SONS 
“THE LACQUER PEOPLE” 


PACKED BALTIMORE, MD. 
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oO 
lux 


Formerty made by 
Tee Marlon Chemical Works, Jersey City 


With branches and agencies in all parts of the country, our facilities for making quick deliveries 
during the rush of a busy canning season are unequalled. Moreover, EUREKA SOLDERING 
FLUX and STANDARD SOLDERING FLUX are without question the best on the market, 
because they are perfectly reliable and always uniform in quality. 


MANUFACTURED ONLY BY 


THE GRASSELLI CHEMICAL COMPANY 
Main Office: THE ARCADE, CLEVELAND, OHIO 


STOCKS CARRIED AT THE FOLLOWING BRANCHES AND AGENCIES: 


NEW YORK, 60 Wall St. CHICAGO, 2235 Union Court S. 0. RANDALL’S SON, 

CINCINNATI, OHIO, Pearl and Eggleston Sts. ST. LOUIS, MO., 112 Ferry Street Marine Bank Building, BALTIMORE, MD. 
BIRWINGHAM, ALA., 825 Woodward Bldg. NEW ORLEANS, LA., Godchaux Bldg. 

DETROIT, MICH., Atwater and Randolph Sts. MILWAUKEE, WIS., Canal and 16th Sts. C. W. PIKE COMPANY, 

BOSTON, MASS., 655 Summer St. ST. PAUL, MINN., 172 and 174 BE. 5th St. 808 Postal Telegraph Bidg, SAN FRANCISCO, CAL. 


Double Pineapple Grater 


( With Hopper Removed. ) 


HOTEL SENECA 


The large-tooth saws on the two upper 

spindles coarse grind the fruit which passes ROCHESTER, N. Y. 
down to the fine saws on the two lower 

spindles; from there it falls into a tub 


placed under the machine tc receive it, ° 

This machine is well braced and the work- 300 Rooms with Tub or Shower Bath 
manship is of the best; the gears are cut 
from the solid and the saws are all milled 
from solid blanks which gives a cutting 


edge to two sides of the tooth. The Hop CONV ENTION 
shoots are lined with white- 
pine. 


THE JOHN R. MITCHELL CoO., 
Foot of Washington Street, BALTIMORF, MD. FEBRUARY 1912 


of National Cansers’ Association and Allied ladustries 


In Writing Advertisers, Kindly Mention The Trade. 


19 
ZUREWS 
TED 
‘ 
dard 
ol a erin 
Formerly made by LU 
“The Marlow Chemical Works, Jersey City 
> 
Or 


20 


THE TRADE. 


Should the Retail Price be Printed on the Label ? 
By ELLIS L. HOWLAND. 


At the Time This Article was Written Mr. Howland was 
Special Representative Kellogg Toasted Corn Flake Co. 


(Written especially for THE TRADE.) 

In responding to your request for an article on the above subject, 
based upon our practices and experience, the writer takes his prelimi- 
nary stand on the assumption that the article involved is to be a 
clearly identified specialty, known under a distinctive name, adver- 
tised to the public under that name and offered to the trade with a 
serious desire to give both the trade and the cunsumer equitable and 
fair treatment. 

On such an article, it is our belief that there should be a definite 
price at which the product should be sold to all buyers in each given 
class; uniform to wholesalers, uniform to retailers and uniform to all 
consumers. Those prices should be maintained, so far as the law will 
allow, by the manufacturer, whose name they bear and he should en- 
deavor to so regulate his own transactions in those goods and the 
transactions of all distributors, that the goods may offer an equitable 
chance for profit to all traders, commensurate with au equitable return 
to the consumer for hismoney. From our own standpoint we see no 
objection to stating the retail price on the package, but in deference 
to a clearly defined and officially recorded objection on the part of 
retail distributors to having the price so stated, and the absence of 
any necessity for it is sufficiently strong to overcome the retailers’ 
objections, we do not print the price on our cartons and do not feel 
any crying necessity for doing so. 

The printing of the price on the package not only fails to accom- 
plish any uniform observance of its integrity, but whenever it is vio- 
lated tends to degrade the reputation of the product in the eyes of 
the consumer and certainly of the trade. This may not be a serious 


matter, but it is nevertheless a fact. The printing of a price on the 


- package is the joy of the price cutter; it offers him a basis for proving 


his ‘‘philanthropy.’’ Patent medicines, for instance, marked to sell 
for a dollar, rarely cost in most stores more than 85c. at retail, while 
25c. articles commonly sell for 19 to 23c., and the fact that the price 
appears on the label only offers a temptation to the price-cutter to 
practice his arts(?). Ifthe printing of the price operates in that 
way, it is better for all concerned that it be left off. 

The chief objection to a printed price on the label, however, 
occurs on the part of the retailer, who for local reasons, frequently 
quite just, can sometimes sell at a higher price than that estab- 
lished—perhaps ought to by reason of circumstances. Retail conven- 
tions have again and again asked manufacturers not to print the price 
on the package. Unfortunately, not all manufacturers feel seriously 
their obligation to see that their distributors are well paid for their 
services, and either by their failure to check price-cutting, or because 
they first established their scale of prices on too low a basis of 
profit—the selling price does not offer the retailer a profit commensu- 
rate with the expenses under which he operates. If he is so situated 
as to be free from restraining competition there is perhaps justifica- 
_ion in his setting a price higher than the manufacturer has con- 
templated, so long as it does not jeopardize the sale of the product. 

In certain remote sections of the country, especially in the West, 
where railroads are few and goods are perhaps hauled in mountain 
wagons, or even on pack horses, hundreds of miles from railroad 
centers, the cost of goods laid down in the retailer’s store is materially 
greater than it would be if he was located near a station. He is justi- 
fied by every mercantile precedent to charge a price sufticient to cover 
his handicap, and give him a fair profit. Yet he would find a printed 
price on the package an embarrassment, if not a prohibition, to such 
added sales price. I admit that he ought to be strong enough to do 
so, whether the price is there or not, but neither retailers nor consum- 
ers are built that way, unfortunately. <A printed price on the label 
may be a minimum or a maximum price, but it is pretty likely to 
prove ¢he price in actual practice. 


Danger of Rust. 


Canneryman. 


APPEARANCE. 


@This Machine Lacquers the Can All Over. 
Lacquer Material and Labor. 


get a sample lacquered can. It is Worth While. 


SEELY BROS. 


THE HUGHLETT CAN LACQUERING MACHINE 


Why Have Rusty Goods? 


When with the above Machine you can Lacquer your cans on the outside and Prevent any Possible 
The Small Cost of outside lacquering, iess than One Cent per Case, should commend this process to every 


__ It will save him Many Times that amount through direct losses from Rust and the consequent reclamations. 
Besides it GREATLY STIMULATES SALES IN GIVING THE CAN A MORE PRESENTABLE — 


@Puts on a Perfectly Even Coat of Lacquer. 
@Has a Capacity of 2000 or More Cases Per Day. 


Saves One Half 
@Write us for particulars and 


Blaine. Wash. 
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The proof of the merits of this 

Machine is attested to by the 

fact that others are 
IMITATING IT 


STEVENSON & GO,’S LATEST IMPROVED LOCK SEAM 
BODY FORMING AND SOLDERING 
MACHINE 


Ask for full 
particulars 
and catalog 
of can-mak- 
ing Machin- 
sy. : 3 


Pat. Nov. 19th, 1901. 
Pat. June 30th, 1905. 


The Capacity of the Lock Seam Machine is 50,000 bodies in ten hours, damed perfectly round, uniform in diameter, and free from 
breaks or ridges around the body. 

The perfect forming of the bodies by this machine prevents mashes by the heading machine, and insures a large saving of solder in 
floating on the tops and bottoms. 


STEVENSON & CO, _ 60! S. Caroline St, BALTIMORE, MD. 


The 20th CENTURY GAS MACHINE 
is Thoroughly ‘Automatic 


es DOES NOT REQUIRE ADJUSTMENT, 

—— oe ae delivers the same uniform quality of gas under the 
; Py asi same pressure at all times, regardless of the extent 

i to which the gas consumption may vary. A 


machine that will utilize the heaviest, and conse- 

yet quently, cheapest Naptha, which is capable of 

+= - volatilization in a vaporizing Gas Machine. The 

LE : gasoline is not elevated and fed to the Convertor 

R T ; ‘ by gravity, consequently our Convertor never 

D L = ——|- M floods. It is impossible for Naptha or Gasoline to 

enter the Convertor of the 20th Century Gas Ma- 

N = | chine unless air goes with it, and in exact ratio 

- with it, consequently the gas is bound to be of 

one quality. We carry the gas very thin, make a 

’ if : small but intensely hot fire. It is applied direct to 

WEY the capping steels, and comes in contact with no 

se! aay jy There is no tinkering with this Machine, when 

PARE é once installed and adjusted to produce the desired 

Y quality of gas, no further ad- 
p justment is necessary. 

There is not a single dissatis- 
fied user of the 20th Century. 
Why not let us ship you a ma- 
chine on approval, you being ' 
privileged to return it to us. at 
the termination of atrial period, 
if not satisfied with its perfor- 
mances? 


ask 


NA 


THE C. M. KEMP MFG. CO. 


BALTIMORE, 


In Writing Advertisers, Kindly Mention The Trade. 


Ws 
: 
é 
pare 
| 
——— 
— 
: 


22 


THE TRADE. 


If a manufacturer fixes the selling price it is debatable what basis 


of profit he shall adopt, owing to the varied cost of doing business on ° 


the part of his distributors. For instance, take New York City. 
You will hear the proprietor of a magnificent store on Fifth Avenue 
complaining that the margin of profit is insufficient to meet the high 
grade service, steep rents and elaborate fixtures his class of trade 
demands, while the clever but tricky price-cutter, with a big chain of 
stores, cutting even the established profit, will declare that he does it 
by reason of the economies he is able to effect. In Memphis, at pres- 
ent, is a big price-cutter, who is, with evident sincerity, contending 
that his competitors have no right to sell at full prices, because their 
profits are extortionate on the consumer as compared with his. 
Which is right ? In establishing margins of profit, shall the manu- 
facturer take as his basis Finley Acker’s Philadelphia palace or some 
little cheap shop in the Bowery, where the proprietor and his whole 
family tend store 18 hours a day and live in the back shop, make all 
sales for cash and have no delivery, ’phones, etc. ? 

In the great majority of instances the price-cutter is not a safe 
criterion, any more than the fancy grocer. Either he is selling infer- 
ior goods or is a buyer of such magnitude as to command preferred 
buying opportunity, and therefore, by reason of owning the goods 
cheaper than his average competitor, can sell at a lower price without 
lowering his margin of profit. If his average competitor was forced 
to sell at the price-cutter’s prices, he would actually lose money. 
Any system which rests on favoritism is not a safe basis for establish- 
ing profits or selling prices. Uniformity is the one essential and the 
talk of most price-cutters should be disregarded, as sophistry. 

In our opinion the manufacturer ought to strike a fair aver- 
age—an average not hard to find, with probably 85 per eent. of the 
retail grocery trade—an average which will observe alike the rights 
of the consumer and the trade, and at the same time maintain the 
dignity of the product and enhance its reputation for quality and 
value—and then protect his scale of prices, as I said above, just as 
far as the law will permit. The chief protection is needed against the 
price-cutter, not against the price-advancer. If a retailer in a wealthy, 


WEST SIDE WAREHOUSE COMPANY 


79-101 LAIGHT ST., NEW YORK CITY 
On the Water Front in Center of Shipping and Jobbing District 


We are prepared to take part or all of a season’s 
pack of CANNED GOODS from any of the docks direct 
to our warehouses, ADVANCE TRANSPORTATION 
CHARGES AND MAKE LIBERAL ADVANCES. 


LABELING IF REQUIRED. FORWARDING. 
Correspondence Solicited. 


exacting neighborhood must give a higher grade service, or if one in 
the lumber camps of Idaho has to pack goods 250 miles across -the 
mountains and cannot sell at my price, I believe each has a right to 
ask his customers to pay higher prices, so long as that price does not 
operate to kill the demand for my goods. But a printed price pre- 
vents him doing so. 


ELLIS L. HOWLAND. 


My price-cutting friend will challenge me at this point and ask 
me why I do not permit him the same right, to make a similar varia- 
tion downward, since his expenses are less. My reply is that I would 
if the results were not so certainly demoralizing to the great majority 
of distributors. I admit that ‘‘it’s a poor rule that won’t work both 
ways,’ but my comment is that theories are to be tolerated only so 
far as they can be safely put into practice, without destruction of 
uniform ‘‘peace, tranquility and the pursuit of happiness.’’ The 
right to cut prices may logically exist, but it has been proven a de- 
moralizer on specialized products emanating from a common manu- 
facturer, who ought to treat all his distributors alike and ensure them 
equal opportunity. Besides, the ultimate end of unchecked price- 
cutting on an article is its enforced retirement, from the market, the 
trade having no use for goods which have sunk to so low a level that 
profits are no longer to be had. . 

You raise an interesting and fruitful topic in your letter by ask- 
ing if a manufacturer should establish a uniform price throughout 
the country, when it is well known that freight conditions vary. In 
case of extreme inconvenience, such as the lumber camp cited above, 
I think I have answered your question, but this is so unusual a condi- 
tion that I think it ought not to apply as a general response to your 


BUR CAP 


We manufacture a full line of Fine Silvered and Plain 
Screw Caps for Catsup Bottles, Whiskey Flasks, Pepper 
and Salt Seller Tops, Mason Jar Caps and Jelly Jar 
Covers. Samples and prices on application. 


BERNARDIN BOTTLE CAP CO. 
Evansville, - - - - Ind. 
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Knapp Labeling 


have been on the market a good many years and given satisfaction. 
machine possesses all the features that go to make a successful Labeler. 


simple, speedy and easy to operate. 


Knapp Labelers and Boxers are upto-date labor savers. 
rebuilt Knapp Labelers at very reasonable prices. 


and 


Boxing Machines 


Our new 
It is 


We also offer 
These machines do as good 


work as new ones and we fully guarantee them. 
Let us tell you more about them. 


The FRED. H. KNAPP COMPANY 


330 Monadnock Block, Chicago. 


BROWN-BOGGS & CO,, HAMILTON, 


WESTMINSTER, MD. 


ONT., SALES AGENT FOR CANADA. 


STICKNEY 
SYRUPING MACHINE 
$125.00 


Instantly adjustable while run- 
ning. Will handle one, two or 
three pound cans, and do per- 
fect work. 


CONDENSED MILK 
FILLER 


Standard “machine of its class, 
in use by all the largest 
concerns. 


SPECIAL FILLING MaA- 
CHINES for any purpose or 
capacity. EVAPORATED 
CREAM, BAKED BEANS, 
FATS, OILS, MUSTARDS, 
etc., in round or square cans 
or glass jars. 


HENRY R, STICKNEY, 4, 


Special Agent SPRAGUE CANNING MACHINERY COMPANY, 
—FOR— 
NEW ENGLAND STATES. 


LET THE 


SIMPLEX TWINS 


DO YOUR WORK 


They Will Produce With 
Economy Goods of Quality 


These Kraut Cutting and Shredding Ma- 
chines are not only the fastest cutting, but 
are guaranteed to produce results that will 
satisfy the most fastidious kraut maker. 


Considering capacity, quality of work ac- 
complished and the ease with which they are 
cared for the Simplex are the cheapest and 
best machines on the market. 


Descriptive matter and testimonials sent 
on application. 


The SHREDDER MANUFACTURING CO. 


JACKSON, MICH. 
H. D. WILSON, Manager Kraut Specialties 
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query. Since such circumstances are very rare they ought not to be 
counted in making a general average selling scale. The average 
adopted ought to prevail uniformly everywhere else. The exceptions 
in circumstances are so slight elsewhere as not to justify flagrant 
variations. 

Our own Company holds, perhaps, an unusually rigid belief in 
itsfresponsibilities, as well as privileges, toward its goods; not only 
because they bear our name, but because we very jealously guard the 
cordiality of our relations with our distributors. It not only pays, 
but it is a source of immense satisfaction, every day in the year. We 
are not content with having the trade make profits, but we are insis- 
tent that, great or small, they shall all make profits and therefore 
equal profits. The fundamental of that idea is a belief that our goods 
have the same value for the retailer (or for the jobber), wherever he 
may operate, or whether he is a large or small buyer. Our scale of 
prices pays the jobber 30 cents a case and the retairer 80 cents,, on a 
uniform price to jobbers of $2.50 per case and $2.80 per case to retail- 
ers. We want the goods retailed at 10 cents a package. We enforce 
all these prices just as far as we feel that the law will permit us; on 
the Pacitic Coast and elsewhere, though less formally, with very gen- 
eral success. There is little complaint of price-cutting concerning our 
. product. 

In ensuring the uniformity of these prices, it is necessary for us 
to absorb all reasonable freight charges. If we sold our goods f.o.b. 
Battle Creek, the cost to jobbers—we sell only through jobbers— 
would vary with every mile of distance from Battle Creek they were 
shipped before they reached the jobbers’ points. There should be no 
uniform price, either to jobbers or retailers—or consumers, for that 
matter. Our sales to jobbers are at the uniform price of $2.50 a case, 
laid down at the jobbers’ points; peints where jobbers have legitimate 
warehouses. To further ensure uniformity and prevent large buyers 
from owning our goods at lower prices than small buyers—which 
would inevitably result in unfair competition and price-cutting, not 
to speak of stale goods, due to overloading by excessive purchases— 
we destroy all incentive to large purchases, by making the one case 
price the bottom price. Jobber or retailer can buy a single case as 
cheaply as a carload and as no one has an advantage in cost he can- 
not so readily exercise that advantage by a cut price in selling. 

In other words, if uniformity in selling to the consumer is to be 
expected, it ought to be observed in the buying opportunities accord- 
ed the jobber and retailer. No one can do this but the manufacturer, 
Of course, this means that the trade must be carefully and fairly classe 
ified; that jobbers should be strict jobbers and retailers strict retail- 


ers. Picking a few big retailers and classing them as jobbers because 
they purchase quantities is not only unfair to everyone else but des- 
tructive of the whole structure of uniformity. 

This prepayment of freight results sometimes in curious effects 
which are worthy the study of economists and students of commercial 
evolution. It establishes the principle that merchandise does not ex- 
ist as such till it is in the hands of the buyer and available to him for 
sale. It places the country jobber in possession of goods at exactly 
the same price as the great metropolitan distributor, who assumes to 
do an inter-state business. The latter complains that by selling the 
country jobber on terms equal to his, we have made it impossible for 
him to travel men into the country territory, sell goods there and ship 
them in from his jobbing center, in as much as the cost of such ship 
ment would be on him, whereas the country jobber owns the goods 
laid down at that point. This may be true, but it is a natural condi 
tion, due to geographical differences of environment and not in any 
sense artificial or created by the manufacturer. It certainly would 
be unfair and uo-American for a manufacturer to undertake to read- 
just all the economic problems an interstate jobber encounters in the 
competition with local jobbers—the same is true of retailers—by 
granting the interstate jobber preferences with which to overcome 
them. The Great Creator made this country very large; the manu- 
facturers cannot reduce it and annex it to the immediate domination 
of a few metropolitan centers. In any event, equality appears to us 
the only safe ground on which to build. Disaster is certain if anyone 
attempts to set up favoritism and make exceptions every time a com 
plaint arises. 

This may be somewhat wide of the question we started out to 
discuss, but the writer believes that equality of treatment toward his 
distributors is ‘an essential of any manufacturer’s success. We see no 
objection, from the manufacturer’s standpoint, of printing the price 
on the package, unless it be that the declaration would be a constant 
temptation to its own infraction. If it would aid in the protection of 
profits, we would favor it strongly, but our own experience and obser- 
vation is that profits and prices can be maintained only by the same 
one who preserves the reputation and quality of the product—the 
manufacturer. He can maintain his price as well without baving it 
printed as otherwise. If, therefore, the retailer prefers not to have 
the price printed, it would be unwise in a manufacturer to antagonize 
his wishes. There are enough unreasonable requests made by the 
trade and necessarily turned down, to make it eminently desirable to 
comply with this one, so long as it may occasionally assist in the mak 
ing of a deserved and legitimate profit, without challenging any rights 
of the consumer. 


NON - POISONOUS 


KILLS ALL, ODOR INSTANTLY 
Manufactured by 


FIRST PRIZE AT WORLD’S FAIR 


BANNERMAN’S = PHENYLE - DISINFECTANT 


‘‘Used by Canners Who Know.”’ 


Bannerman Chemical Co. 


DRY - POWDER 


WILL, NOT TAINT YOUR PRODUCT 
Syracuse, N. Y. 


data. 3rd Edition. 


NATIONAL GANNERS’ ASSOCIATION, 


The 1911 DIRECTORY of CANNERS 


A complete list of the canners of the United States, compiled by the 
National Canners Association, from Statistical Reports and such other reliable 


Carefully prepared and upto date; arranged by States; lists corrected by canners themselves ; verified 
by competent authorities. The various articles packed and other valuable information is given. 

Distributed free to members of the National Canners’ Association. 
postage prepaid. The book that is needed by all wholesale grocers, brokers, machinery and supply men, sales- 
men, and practically everybody interested in the canning industry. Get your copy early. 


Address all orders to the 


Sold to all others at $2.00 per copy, 


BELAIR, MD, 
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EMPLOYMENT EXCHANGE. 


NOTICE TO ADVERTISERS.—Paid subscribers can use this 
column Free for securing either positions or hands. To all others 
the charge is $2.00 per inch, per insertion $5.00 monthly; cash 
with order. Where the address is care of THE TRADE, stamps 
should be sent to be used in forwarding answers, as the P. O. re- 
quires renewed postage on such. ‘ 

Advertisements will be carried for one month from date re- 
ceived, unless notified to the contrary at the end of one month. 
Advertisers should drop us a postal if the ad is wished continued. 


HELP WANTED. 


WANTED—Men who are thoroughly familiar with the canning 
business to preparé for better positions than they now hold. Com- 
petent men are always in demand at good salaries. Make yourself 
competent to accept avy position by getting ‘‘A Complete Course 
in Canning,’’ the 245 page book that is endorsed by the entire in- 
dustry. Price $500, postpaid, cash with order, Address, THE 
TRADE, Baltimore, Md. 

“TELL YOUR FRIENDS.”’ 


Wantep—High-class, practical man who thoroughly under- 
stands the making of fruit preserves and fruit juices; no one n 
apply who has not had broad and therough experience. Give refer- 
ences and full details. Address, ‘“‘VARIETIES,’’ care THE TRADE. 


WANTED—An experienced Maine Style Corn Processor. 
Must be strictly sober man, References required. Address, P. O. 
Box 25, Baltimore, Md. 


WANTED.—High-class, practical man who thoroughly under- 
stands the making of fruit preserves and fruit juices. No one need 
apply who has not had broad and thorough experience. Give 
references and full details. Address, ‘‘MADISON,”’ care THE 
TRADE, 


WANTED.—Catsup Cook, competent to manufacture high- 
grade catsup, experienced Hawkins Capper operator, two experi- 
enced patchers, Address Zeigler Canning & Preserving Co., Mus- 
catine, Ia. 


WANTED.—Man who thoroughly understands canning, process- 
ing and grading Michigan fruits. Good salary and position for 
competent man. Address, “lJ. S. YARDS,”’ care THE TRADE. 


SITUATIONS WANTED. 


PosITION WANTED—By*a practical and up-to-date superin- 
tendent, having 14 years’ experience in putting up all kinds of pick- 
les with preservatives, and also all kinds of sauces and catsups 
without preservatives, Can give good references, Address, 1641, 
care THE TRADE. 


WANTED—A Position, by a preserver, canner and first-class 
catsup cook; 25 years experience. Only make best grades, without 
any preservatives. Would like to hear from some reliable firm. 
Have best of references. H. HOFDANK, Box 16, Madisonville, Ohio. 


WANTED—By cannery superintendent of twenty years prac- 
tical experience; six years with sanitary cans. Sober, indus- 
trious, careful manager, Full line fruits and vegetables. Need a 
job and will appreciate it. Address A. L. MARTIN, Sulphur 
Springs, Tex. 


WANTED.—Situation by practical catsup maker, 
all grades. Capable of making both pulp and catsup that will pass 
inspection. Also pack full line of fruits and vegetables, with 
many special articles. Address, ‘‘ BOX FIVE,’’ care THE TRADE, 


roficient in 


WANTED:—First Class Catsup Maker and Bean Cook, wants posi- 
tion. Wages $25 per week. Address, K. A. H. No.1 West Main 
St., Haddonfield, N. J. 


PosITtrloON WANTED—By a manager and superintendent pro- 
cessor, having had 20 years experience canning and preserving pine- 
apples and all kinds of fruits and vegetables. Thoroughly under- 
stand the preserving of jams, jellies, catsup, chili sauce, mincemeat, 
mustard, crushed fruits and a full line of soda-fountain specialties, 
Expert in putting up plants for canning and preserving pineapples, 
as well as all kinds of canned goods. Thoroughly understand the 
sanitary can system and machinery. Good manager of help. 
Executive ability. References. 

Address ‘‘SANITARY CAN,” care THE TRADE. 


DEATH 


or the resignation of a valuable man 
in your cooking department would force 


you to look for an 


EMERGENCY MAN 


It may happen almost any day, 
and if you find yourself in such a pre- 
dicament, wire me by Western Union 


or Postal, call up on Bell telephone 


“Haddonfield (N. J.) 64,” or write me 


by special delivery mail. I may be 
able to immediately send you a com- 


petent and reliable. Processor or Cook. 


W. L. HINCHMAN, Ph. D. 
Expert in Packing and Preserving 


No. 1 W. Main St... HADDONFIELD, N. J. 


CANNERS’ PUZZLES PRACTICALLY SOLVED 
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THE TRADE. 


PUBLISHED EVERY FRIDAY BY 


THE TRADE COMPANY, 


A. I. JUDGE, - - Manager and Editor. 
304-5 Maryland Sinlons Bank Building, Baltimore, Md. 


THE TRADE is the only paper published exclusively in the 
interest of the Canned Food Packers of the United States and Canada. 
Now in its 35th Year. 


TERMS OF SUBSCRIPTION. 

Payable in advance, on receipt of bill. Sample copy free. 
One year, - - - - - . - . - $2.00 
Canada, - - - - - - - $3.00 
Foreign, - - - - $4.00 
Extra copies, when on hand, 10 Cents each. 

ADVERTISING RaTES.—According to space and location. 

Make all Drafts or Money Orders payable to Tom TRADE Co. 

Address all communications to THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
free for paid annual subscribers ; other parties will be charged $2 00 
per inc. per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE 
TRADE for inquiries and discussioys among themselves on all matters 
pertaining to their business. 


Business communications from all sections are desired, but anony- 
mous letters wi!l be ignored. A. I, JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, FRIDAY, SEPTEMBER 8, 1911. 


THE NEW SIZE. 


Last week’s issue of THE TRADE appeared in new 
style or dress, the size of the page being slightly smaller 
than during the past 25 years and conforming in size to 
about that of the issues of thirty years ago.. 

During the past week we have received many compli- 
ments on the appearance of last week’s issue, both from 
readers and advertisers. We have no complaints or criti- 
cisms and all heartily approve-of the change. This wide- 
spread app-oval of such an important move, to us, is very 
gratifying indeed, and we shall certainly bend our every 
effort towards making the reading matter better and more 
juteresting, and with the help and assistance of our readers 
we will endeavor to make the magazine larger in respect 
to the number of pages, giving to the canning industry 
the best paper that we are capable of producing. 

While at the recent convention in Milwaukee we thor- 
oughly canvassed the opinion of the great number of can- 
ners attending that most successful meeting, to ascertain 
the most popular size for a weekly trade paper such as 


this, and we submitted sample copies of a number of Jour- 


nals of different sizes, so that the size we have now made 


THE TRADE is that which was most generally approved. 
It is hardly likely, therefore, that we will receive any 
serious objections to the change. 

At the same time we should be glad to have some sug- 
gestion from you, stating what improvements might still 
be made. If you have desired some information about the 
industry and have been unable to find it in this paper write 
to us today and say just what you would like. If it is at 
all possible for us to maintain such a department we should 
certainly follow your suggestion, and we will consider such 
a letter from you a favor. 


THE WORK OF THE NATIONAL ASSOCIATION. 


During the past several weeks we have been running 
some very good letters, setting forth the advantages of 
being a member of the N. C. A., and we learn from Secre- 
tary Gorrell that these letters have brought very good 
results. He says, also, his trip to the West and Northwest 
has made the Association many friends and enlarged the 
membership immensely, and his smile is one that won’t 
come off. He also says, however, that all the canners have 
not joined and earnestly requests us to keep the subject 
alive. We refer you to the ‘‘follow-up’’ letters which will 
be found on another page and recommend that you send 
in your application for membership to-day. The Roches- 
ter convention is not far off and you will save money by 
becoming a member previous to that great event, and at 
the same time will help to increase the consumption of 
canned foods, thus placing this season’ s packs on a market 


that will absorb the millions of cases “ canned good things 
without even an effort. 


Get out your writing paper today uti use a two cent 
stamp to tell the National Canners’ Association that you 
are in hearty accord with the work that is being done; that 
you are anxious to share in the benefits that are being de- 
rived, that you are not a dead one in any sense of the word 
and that you only needed to be convinced (which is the 
privilege of every business man) and that they, the N.C. A., 
can depend upon you for just as much support as any 
other canner of the same size. In other words show that 
you are willing to help. If you know the dues send in 
your check, if not figure out what you should pay on the 
following basis:— 

On an output of 10 thousand cases or less, 
dues are $5.00, and s50c. per thousand for each 
additional thousand cases. 


IF YOU ARE MAKING TOMATO CATSUP. 


If you are making tomato catsup under your own 
name or for someone else, you should be exceptionally 
careful about the handling of it. Many manufacturers are 
being hauled into Court for seemingly trifling mistakes, 
but the Government Officials are watching the manufac- 
ture of tomato catsup very closely this season and it is bet- 
ter to let it alone altogether if you are not sure that you 
have the necessary equipment and are able to handle it 
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The Fastest, Neatest and Cheapest 
Labeling is only Possible 
when Using 


The BURT Labeling Machine 


Built along modern and mechanically correct lines, its durability, 
simplicity, accessibility and efficiency make it the acme of per- 
fection—few modern plants are without one or more. | 


An important feature of the BURT LABELER is its method of 
labeling which absolutely prevents labels from discoloring and 
puckering. If you want the best, you’ll get the BURT—ask 
for the evidence. 


Burt Machine Company 
Baltimore, Md. 


In Writing Advertisers, Kindly Mention The Trade. 
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quickly and cleanly. Tomato catsup so easily becomes 
what is termed by the Officials ‘‘putrid’’ that many will be 
surprised to learn that their goods have been seized, unless 
they watch the process and have watched closely the rul- 
ings of the Government. 

Those who are making the pulp and sending it in five 
gallon cans to the manufacturer of tomato catsup should 
also be careful. There should be hardly any trouble in 
canning this in just ascleanly a manner as the canned to- 
matos, for in fact that is what it really must be. All whole 
tomatoes and juice is what must be shipped for tomato 
pulp this season and the skins and cores from canned toma- 
toes must not be used. If any buyer is asking you for 
‘*skin and core’’ pulp be sure to sell it to him under an 
agreement that will not connect you with the manufacture 
of it into tomato catsup. This is the first season that such 
close watch has been kept and it is worth while to be ex- 
tremely careful: after we have all become thoroughly post- 
ed as to what is expected and know how to meet all the re- 
quirements, undoubtedly no trouble will be experienced, 
but just at present it is possible that we may not take so 
serious a view of the little things as the Government In- 
spectors will, and this difference of opinion is what must 
be studied and met. 


Why Should I Join the N. C. A.? 


Below we give a few letters from prominent and 
successful canners, who believe that the National Can- 
ners’ Association is doing a good work. Read them and 
learn why you should become a member. 

See that you help the good work along this season. 
Don’t wait for next year, or the Rochester Convention! 
Get in line this month, this week if possible. Ask the 
National Canners’ Association, Belair, Md., for amount of 
dues, etc. State the size of your pack, when writing. 
Second Letter to Delaware Cauners:— 

Gentlemen:—We beg to direct your attention to a letter recently 
sent you, earnestly setting forth the advantages of membership in the 
National Canners’ Association, and soliciting you to join this, already 
strong and rapidly growing organization. 

You have doubtless put the question aside for a more convenient 
season, but as the canning operations are about to begin, we earnest- 
ly request that you will take up this question and send in your appli- 
cation for membership, in order that you may have the full benefit of 
all the information coming to this large and powerful organization. 


Every canner should be a member of the National Canners’ Asso- 
ciation, and a subscriber to its publicity Bureau. Let us have your 
name. 

Second Letter to Ohio Canners:— 

Gentlemen.—Sometime ago we wrote you in regard to the impor- 
tance of becoming affiliated with the National Canners’ Association, 
but up to the present time, we have not received your application. 

Considering the small amount of money it would cost you to join 
us, we do not see how you can afford to remain on the outside, when 
the evidence stands out so plainly of the worth of the National Can- 
ners’ Association to the canning industry of the country. 

We kindly ask you to give this matter your careful consideration. 
Fearing you have mislaid the other membership blank, we enclose a 
new one. 

Wishing you all the success you canask for yourself and hoping 
that you will have a profitable season. 

Second Letter to New Jersey Canners:— . 

Gentlemen:—Thinking you may have overlooked my letter of 
June 26th asking you to join our National Canners’ Association, I take 
the liberty of writing you again on the same subject. 

We certainly need you and we believe that you need the benefits 
accruing from Association work. This work cannot be carried on 
without funds however, and to stop now would mean to lose at least 
part of what we have labored for and accomplished so far. 

I would not think of making this second appeal to you on my 
own account, but as a member of the National Association and a con- 
tributor to the Publicity Fund since the organization of both, I feel 
that I can do so consistently. 

Will you please do me the favor to acknowledge receipt of this 
letter even if you do not apply for membership. 

Awaiting your reply. 

See next week’s issue for more good reasons, or read 
those in last week’s issue if you have not already done so. 


Canning Machinery and Supplies’ Association. 
Why You Should Be A Member. 


If you are in a business in which you wish to get your prod- 
uct before the canners of the United States, there is no other 
way in which you can so readily do so as to become a member of 
the Canning Machinery and Supplies’ Association, and make an 
exhibit of your product at the National Canners’ Convention, to 
be held at Rochester the week beginning February 5th, 1912. 
This will be the greatest convention of its kind ever held in 
the United States, and the canners will all be there. They come 
to see the new machinery, etc., and the-improvements in the old; 
also to purchase what they need for the coming season, and if 
you wish to get some of this business, you should get into the 
push. 

Then, you want to get in with the boys, because you’ll find 
them a good bunch and you'll enjoy their company and be glad 
you are one of them. 

Think this over at once and write for information to J. A. 
Hanna, Secretary, Cadiz, Ohio. 


HULL'S 


PATENT 


J. §. Hull Mfg. Co. 


125-127 East Falls Avenue 
BALTIMORE, MD. 


Gasoline Burners, Fire Pols & Heaters 
Repairs Promptly Attended to 


CANNING HOUSE SUNDRIES 


In Writing Advertisers, Kindly Mention The Trade. 
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THE BEST TOMATO 
LANDRETHS’ 


No other Seedsman can supply the true LANDRETHS’ RED ROCK 
DON’T LET YOURSELF BE HUMBUGGED 


Pacific. 


Notice what is said by ALBERT W. SISK & SON, Preston, Md. 

Relative to the Landreths’ Red Rock Tomato Seed which we purchased from you last Spring , could state that for productiveness, 
color, solidity and freedom from core it was quite equal to any tomato which we have ever used. It certainly has very much less core 
and ripens better to the stem than any other, which in our opinion makes it more desirable for canning purposes. We will probably 


use more of them the coming season than we did last year. 


D. LANDRETH SEED CO., 


This is the verdict by Canners from the Atlantic to the 
The best for all reasons, it not having any poor qualities. 
B-st in production, color, density, smoothness, freedom from core, 
freedom from rust. 
Every seed of the 


LANDRETHS’ RED ROCK 


is grown on Bloomsdale where it originated, and is only sold in 
sealed cardboard carton packages of quarter and half pounds. 
Don't be deceived in purchasing make-believe stock. 
in Landreths’ Sealed Cardboard Packages. 

Ask for further information, also for any seed which a Canner — 
sows for Factory use. 


RED ROCK 


Buy only 


Bloomsdale Seed Farms 
BRISTOL, PENNSYLVANIA 


Lewis’ String Bean Cutter 


The illustration 
represents our im- 
proved String Bean 
Cutter. We are us- 
ing the same princi- 
ple as on the origi- 
nal machine, which 
has given such ex- 
cellent satisfaction 
and are still in use 


by many canners. 


Improvements consist of heavier frame, bevel gece and shaft drive 
for vibrating feeding hopper and screen. Knives held down by springs, 
allowing sticks, stones, nails or any foreign substance to pass under the 
knives without ph meee any of the parts. 

Beans are scattered into vibrating hopper, fed automatically into pock- 
ets of drum, carried to the knives, cut and dumped on the vibrating screen, 
taking out the short pieces that may come from cutting close to the end of 
the bean. Capacity about 20,000 two pound cans in ten hours. 


BUILT BY 
E. J. LEWIS, Middleport, N. Y. 
Manufactured under patents May 14, 1901. Machines using this principle are infringing. BEWARE. 


Quincy Market Cold 


STORAGE 


and Warehouse Co. Boston, Mass. 


OPERATING 


CONSTITUTION STORES 
CAPACITY 2,500,000 Cu. Ft. 


At Terminus of M. & M. T. 


CHARLES RIVER STORES 
CAPACITY 5,000,000 Cu. Ft. 


Rail and Water Connection 
on Boston & Maine R. R. Co.-and Baltimore Boats. 


Rail Connection with all Lines 
ALBANY TERMINAL STORES 
CAPACITY 1,500,000 Cu. Ft, NEW HAVEN TERMINAL STORES 


On Boston & Albany Div. of CAPACITY 1,500,000 Cu. Ft. 
New York Central Lines. On N. Y. N. H. & H.R. R. 


LOWEST RATES OF INSURANCE 
MODERN AND FIREPROOF WAREHOUSES 


Especially Adapted for Storage of Canned Goods 


—We Attend to— 
SHIPPING, TAGGING, LABELING, DISTRIBUTING 


Carload Shipments Consigned Direct to Warehouses, and 
Routed via on which Located, take Boston Rate 


GEO. $. LOVEJOY, Manager, General Storage Department 
MAIN OFFICE: . 133 COMMERCIAL ST. 


In Writing Advertisers, Kindly Mention The Trade, 
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3,000 Miles to Marry: Dead. 
Ptomaines Kill Bostom Man Three Days Before Wedding. 


Everett, Wash., June 10.—After traveling across the 
continent to claim his bride, Albert A. Borosky, of Boston, 


died suddenly Thursday, three days before the time set for 
the wedding. 

A coroner’s jury yesterday decided that his death re- 
sulted from ptomaine poisoning, caused by eating canned 
salmon. 

All members of the household that entertained ed 
sky were stricken, but recovered. 

Borosky was to have married a daughter of Dr. L. B. 
Molin of Everett. His body will be sent to Boston for 
burial. 

As soon as this news item was brought to the notice of 
the office of the National Canners’ Association, our repre- 
sentative was sent to Everett and made a thorough investi- 
gation of the case, his report in brief is as follows. 

_ Mr. Albert A. Borosky, of Boston, went to Everett, 
Wash., to be married to Miss Frances Molin, daughter of 
Dr. L. B. Molin, a druggist, previous to the wedding he 
was entertained at her home and it was there he was taken 
ill. Dr. Jones treated the case, calling in Dr. Thompson, 
one of the leading physicians of Everett, in consultation, 
they decided it was Peritonitis but were surprised at his 
death, so much so, that although they were positive of the 


cause they requested strongly that a post mortem be held., 


The body was opened by Dr. Smith, coroner, and Drs. 
Jones and Thompson after a careful examination stated that 
death resulted from Intestinal Obstruetion, contributory 
with Peritonitis and Rupture of Intestines. Dr. Copps the 
first physician called, said, that though he did not after- 
wards attend the case he had heard of its result and be- 
lieved Drs. Jones and Thompson were correct in their state- 
ment of the cause also saying that the difference was so 
great between Ptomaine Poisoning and Peritonitis that it 
would be impossible to mistake them. He said that this 
report of Ptomaine Poisoning emanated from the Molins 
and in his opinion was without foundation. A Certificate 
of death was secured from Dr. Duryce and certified by the 
City Clerk verifying the statement of the physicians. 

Because this case was handled through Association 
Service, we addressed a letter tothe N. Y. Manager, not 
so much hoping for any extended retraction as the issu- 
ance of an order cautioning newspaper correspondents to 
carefully investigate Ptomaine Poisoning cases alleged to 
have been caused by canned foods. Our letter was as 
follows: 


My Dear Sir:—I desire to call your attention to the 


‘report of the death from ptomaine poisoning which oc- 


curred at Everett, Wash. The victim was Albert A. 
Borosky of Boston, who had gone to Everett, Wash., to 
marry the daughter of Dr. L. B. Molin of Everett. 

As this report appeared in a number of newspapers 
which have your service, I presume that it was handled by 
your correspondents. 

The National Canners’ Association has fully investi- 
gated this case by interviewing Dr. Copps and Dr. N. L. 
Thompson (the latter being one of the leading physicians 
of Everett). He stated thatthe patient was treated for 
Intestinal Obstruction and was given medicine to remove 


‘the cause. The body was afterwards opened in the pres- 


ence of Drs. Jones and Thompson, and it was:found that 
Borosky had died from Intestinal Obstruction, contribu- 
tory with Peritonitis and Rupture of the Intestines, and 
that there was no trace of ptomaine poisoning. It was 
also learned that the deceased had hada similar illness in 
the East sometime ago. 

Dr. Duryce, County Physician, Adadtteen National 
Bank Bidg., Room 201, stated to our representative that 
the record of the cause ‘of death of Mr. -Botosky was in ac- 
cordance with the above. 

You have always been most courteous to our Associa- 
tion in previous matters of this kind, and I would be glad 
to have you investigate this case through your correspon- 
dents and corroborate our report. 

As we have outlined to you in previous correspon- 
dence, the National Canners’ Association has been investi- 
gating all published reports of alleged ptomaine poison 
cases, and in every instance we have been unable to find a 
true one, when all the facts were gathered. 

We have asked you to instruct vour correspondents to 
be exceedingly careful in their reports of ptomaines from 
canned food, because we feel sure that you do not desire 
to do any intentional injury to our great industry. The 
press in past years has published so many reports of this 
character, that it has greatly decreased consumption 
because of the fear in the mind of many persons after read- 
ing the same. © 

Many times the physician, with little knowledge of 
the true nature of ptomaine poisoning, has thus diagnosed 
an obscure ailment. In all of these cases when we have 
been able to get hold of the copy of his diagnosis, the 
pathologist to whom they were submitted has pronounced 
the disease a very different one. 

Thanking you for the courtesy that this letter will 
receive, I beg to remain, Yours very truly, 

FRANK E. GorrELL, Secretary. 
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BOTTLE WASHERS FOR FILLED BOTTLES. 
PIPE AND FITTINGS. 


BOTTLE FILLING MACHINES 


CHILI SAUCE, GATSUP, “MUSTARD, SALAD DRESSING, PULP, 
CRUSHED FRUITS, GRAPE WICE, AND EXTRACTS. 


STRAWBERRY WASHERS, FRUIT WASHERS, PORCELAIN LINED 
- ++ SEND TO-DAY FOR DESCRIPTIVE PAMPHLETS. 


MUSTARD FILLER, FILLS 3600 
BOTTLES PER HOUR 


UP-TO-DATE 
PRACTICAL LABOR 
SAVING MACHINERY 


THE JOSEPH F, HALLER CO,, svenowmue ro. PITTSBURG, PA. 


FILLS NEAT AND ACCURATE 


In Writing Advertisers, Kindly Mention The Trade. 
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Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are unlikely to be interested every week, in 


what is offered here, but it is possible you will be a dozen times in the year. 


If you fail to see and accept 


your opportunity your time is lost, together with money. Rates upon application. 


Machinery for Sale. 


Books for Sale. 


For Sale Cheap.—One 40 and one 75 h. p. Vertical 
Steam Boilers. One 6, one 8 and one 15 h. p. Vertical 
Steam Engines. Address, Slaysman & Co, 801 E. Pratt 
Pratt St., Baltimore, Md. 


For Sale.—Two Second-hand 40 H. P. 42 inch by 
13 ft., locomotive fire box boilers, portable on skids, high 
pressure, complete, first-class condition. Write us. We 
have bargains in boilers. ‘ 
PAGE BOILER CO.,815-817-819 Larrabee St. ,Chicago, Ill. 


For Sale.—Copies of the popular book, ‘‘A Complete 
Course in Canning’’ are now ready for delivery. Second 
edition is just off the press; contains 245 pages, crammed 
full of information for Processors, Superintendents, Head 
Cappers, Department Managers, Factory Owners, Old 
Established Canners and ‘‘New Beginners.’’ All will find 
this new edition worth more than the price asked, $5.00 
postpaid, cash with order. Send orders to THE TRADE, 
Baltimore, Md. 


For Sale.—One Pineapple Slicer, one Pineapple Grater 
and one Pineapple Corer. All brand.new; never been un- 
packed. Apply for particulars to Summerdale Canning 
Co., Summerdale, Ala. 


For Sale Cheap.—One Haines power Tomato and 
Pumpkin Can Filler; one Advance Corn Cooker-Filler; 
one Silker; one single dump Tomato Scalder, one Conant 
Corn Cooker-Filler; one Remington Wiper. Address, The 
Knowles Lombard Co., Guilford, Conn. 


For Sale. —Potter & Wrightington, Boston, Mass., are 
giving up their East Boston factory plant and offer for sale 
their canning outfit for preparing and packing Baked 
Beans, Codfish Balls, Brown Bread, Spinach, etc., consist- 
ing in part: 

3 Round Retorts, complete. 

3 Square Water Baths for Brown Bread. 

4 60-Gal. Iron Jacket Kettles. 

1 Special Machine for putting up Codfish Balls. 

4 Steam Kettles, with baskets to fit, for steaming 
potatoes for Codfish Bails. 

1 Spinach Washing Machine. 

1 Special Machine for filling cans with Codfish Balls. 

1 Blake Air Pump. 

1 Knowles Boiler Feed Steam Pump. 

1 Horizontal Engine. 

Also, Canmaking Machinery, Tables, Pumps, Tanks, 
Belting, Shafting, Trucks, Pulleys, Scales, Utensils, etc. 
Address, Potter & Wrightington, Box 2884, Boston, Mass. 


Factory for Sale. 


Excellent Factory for Sale.-—If you want an excellent 
canning factory you can get it quick; if you want a fairly 
good factory you can get it quicker; if you want any old 
factory you can get it, and the price will be low enough. 
Someone somewhere will sell a good factory, and if you 
advertise on this page, the chances are you will ‘‘catch up’’ 
with that party. On the other hand, if you are a seller, 
and want to dispose of a good factory, insert the proper 
kind of ad. in such a space as this. Address, THe TRADE, 
Baltimore, Md. 


Machinery Wanted. 


Wanted.—To buy, one second-hand Pulp Machine in 
good condition. Address, Charleston Canning Co., Charles- 
ton, Tenn. 


Wanted.—To purchase, 25 Oyster Cars; second-hand 
but good as new. For particulars, address J. W. B., care 
THE TRADE. 


Canning Factory Wanted. 


Wanted.—All canners and those desirous of quiting 
the canning business to make use of space on this page, in 
the shape of a small advertisement. It will bring results. 
You are reading this ad., so will others read yours if you 
place it here. If you want to sell a factory or anything 
connected with one get in touch with those who watch 
this page: Address, THE TRADE, Baltimore, Md. 


For Sale—Miscellaneous. 


For Sale.—About 50 thousand No. 2 and No. 3 Pack- 

ers’ Cans, slightly soiled; with Solder Hemmed Caps 2 1 16 
inch opening. Apply to 

SUMMERDALE CANNING CO, Summerdale, Ala. 


Wanted—Miscellaneous. 


Wanted.— Quotations on 1911 pack Green Lima Beans 
in No. 2 and No. 1ocans. Address, ‘‘LIMA BEANS,”’ 
care THE TRADE. 


Wanted.—To sell next season’s pack of Apalachee 
Brand Cove Oysters. Correspondence solicited... Address, 


RICE BROS. PACKING CO., Apalachicola, Florida. 


In Writing Advertisers, Kindly Mention The Trade. 
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THE TRADE. 


BROKERS 


Favorably known to the Canning Industry 


THE SAMUEL SINCLAIR 6O., Inc, 


CANTON, O. 
Successors to The C. L. Taylor Co. 


WHOLESALE GROCERY BROKERS 


Situated in one of the best consuming sections of the United States, 
with excellent facilities for selling goods. We invite correspondence 
from those who have anything to buy or sell to the wholesale trade. 


TOMATOES 
CANNED GOODS 


JESSUP & ROBERTS 


COMMISSION MERCHANTS AND BROKERS 
PHILADELPHIA, PENNSYLVANIA 


Cc. W. BAKER & SONS 


CANNED GOODS 
BROKERS AND COMMISSION MERCHANTS 


ABERDEEN, MARYLAND 
LEE BROKERAGE COMPANY 


664 W. RANDOLPH STREET 
CHICAGO, ILL., U. S. A. 


CORN PEAS 


Straight Brokerage. Donot buy orsellon our own ac- 
count. Wesellonly to wholesaletrade. Refer as to reliabil- 


ity to any of the Big Buyers of Chicago. Accountssolicited. 


WILLIAM E. MORGAN 


ABERDEEN, MD. 
GENERAL LINE OF CANNED GOODS 


BROKERAGE | 


Formerly of BAKER & MORGAN ESTABLISHED 1882 


W. C. DOUGLAS 


WHOLESALE GROCERY BROKER 
RENSHAW BUILDING, - PITTSBURG, PA. 


THIS SPACE REPRESENTS A LOST 
OPPORTUNITY. WHAT RELIA- 
BLE BROKER WISHES IT? 


Illustrated Instructions. 


One of the most practical pamphlets we have received recently 
is that sent us by the Max Ams Machine Co., giving full instructions, 
with numerous illustrations, as to how to operate their Double Seam- 
ing Machines. 

To the man or company that produces and puts upon the market 
a machine for general use, its mechanical workings and intricacies 
are most simple and plain, but to the one who buys a machine, no 
matter at what price or for what use, it is always most complicated. 
It is a very practical notion, therefore, to distribute books telling the 
buyer and prospective buyer how to change a machine from one size 
can to another, how to make it run faster or slower, how to make any 
changes or repairs, in fact, without having to call upon a skilled 
machinist or the makers. 

Although the Max Ams Machines are said to be very simple; it is 
safe to say many canners do not understand them fully. Now the 
pamphlet referred to contains illustrations, with explanations of every 
little part and movement. ‘‘Every little movement has a meaning of 
its own’’ you know, and when you thoroughly understand these 
movements the work in the factory is greatly facilitated and the em- 
ployes better pleased. With the aid of these instructions any one, 
it seems to us, should be able to set up or take down the Ams No. 68 
Machine for sealing sanitary cans, and change from one size can to 
another without the help of a machinist. 

If you are using one or more of these machines it would be a good 
idea to send for the instructions, which will be mailed free of charge 
to all interested. 


A Very Pleasing Report. 


In the Preliminary Report of the Dairy and Food 
Commissioner of Pennsylvania, Honorable James Foust, a 
copy of which has just been received at THE TRADE office, 
we find the following report on page 14: 


Fruit and Vegetable Products.—Canned Fruits and 
Vegetables. 


‘‘Two hundred and fifteen samples of canned fruits and 
vegetables and seven of canned soups have been examined 
during 1910 without one discovery of any violations of the 
law. Upon this remarkable showing the packers of canned 
foods are to be congratulated, both for their spirit of faithful 
observance of the law’s requirements and for recognition of 
the business wisdom of doing so.’’ 

That paragraph at the head of an interesting report is 
most fair and impartial, and we think Mr. Foust deserves 
the thanks and commendation of the entire canning indus- © 
try. It isso unlike many reports, that seek to find fault 
but never find an opportunity to praise, apparently feeling 
that that is not a part of their administration. 


CANTON BOX COMPANY 


2501 to 2515 Boston St., Baltimore, Md. 


PACKING BOXES 


Made up or in Shooks. Cargo or Carload. 


Tin Strips and Circles 


BOUGHT BY 


AMMIDON & CO. 
31 S. Frederick St., Baltimore, Md. 


In Writing Advertisers, Kindly Mention The Trade. 
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THE TRADE. 


THE HANDY CAPPER 


Caps round, square or oval 
cans. 


All sizes and openings. 
Attachment for 5-gall. Pulp 


Steels changed quickly. 
Guaranteed. Dependable. 


Send can and caps for each 


Cans $5. extra. 


Latest models are all fitted 


with foot treadle instead of 


size to be capped. 


Price, $60.00, f. o. b. Baltimore. 
Fitted with gas and air 
burner. 


hand lever shown here, leaving 
both hands free to handle cans. 


Uses solder hemmed caps, stick 
or wire solder. 


Heated with gas and air, gaso- 
line or kerosene. 

Capacity 3 to 5 thousand cans 
per day. 

% H. P. required. Space 14 Gasoline and kerosene burners 


inches by 30 inches by 36 extra. 
inches, Weight 100 Ibs. 
Boxed 130 Ibs. 


Boy or girl can run it. 


HANDY CAPPER MFG. CO. 


Md. Savings Bank Bldg. - 


Steels $2.50 each, f. 0. b. Bal- 
timore. 


Adjusted from one size to an- 
other in a few minutes. 


BALTIMORE, MD. 


THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 


OFFICE: 514 KEYSER BLDG., GERMAN anp CALVERT STS 


President, ALBERT T. MYER. Vice-President, F. A. TORSCH 
Trersurer, LEANDER LANGRALL. Secretary, W. F, ASSAU. 
Executive Com.: JOHN S. Grpss, JR. B. HAMBURGER. _H. S. OREM 
Arbitration Com,: C. H. A. WAIDNER Jas. B. Pratt 
B. HAMBURGER, C. J. SCHENKEL 
Com, on Commerce: RuFus M. C.J. BRooKs J. A. SCHALL 
Louis GREBB W. E. ROBINSON 
Com, on Legislation: Gro.N. NUMSEN  F, A. TorscH 
G.L.SHaw L, Lorp P. STRASBAUGH 
Hospitality Com.: T.J. MEEHAN H.W. KREBS E. H. MILLER 
Brokers Com: TorschH WM. GrREcHT Jas, H. Brapy 
Counsel: Morris A. SOPER Chemist: CHas GLASER 


Patents and Trade Marks 


FOOD AND DRUGS ACT OPINIONS 


EDWARD S. DOVALL, Jr. 


Attorney-at-Law and Solicitor of Patents 


LOAN AND TRUST BUILDING, WASHINGTON, D. C. 


We have a large and fine equipment of machinery; 
therefore, can give prompt and satisfactosy service. 


Prices Quoted on Special Machinery on Specifications. 


Pea Graders, Pea Fillers, Kettles, Crates, 
Trucks, Pulp Finishing Machines, Continuous 
Steam Exhaust Boxes, Pineapple Machinery. 


INCLAIR-SCOTT 


Baltimore 


The most annoying of all Automobile troubles eliminated by the SCOTT 


Pulp Machine DEMOUNTABLE RIM. Change your tire in 5 minutes on the road. 


In Writing Advertisers, Kindly Mention The Trade. 
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MANUFACTURERS OF all eres — 
: 


THE TRADE. 


Tue METALLIC DECORATING CO. 


Gold and _ Silver 


Lacquering of Plate 
For 


Open Top and Sanitary Cans 


TIN PLATE DECORATING 
IN ALL ITS BRANCHES 


Lacquering and Printing of Plates 
to stand Processing a Specialty 


AMPLE FACILITIES TO EXECUTE ORDERS QUICKLY 


WORKS AT BROOKLYN, N. Y. 
WITH R. R. SIDETRACK AND 
NEW YORK FREIGHT RATE 


194 Chambers Street 
NEW YORK 


= 


THIS SHOULD APPEAL 10 YOU! 
IF YOU DESIRE TO REDUCE YOUR COST OF 
PRODUCTION, THE OPPORTUNITY 
IS BEFORE YOU. 

In Many Cases it is the Unseen and Unnecessary 


OVERHEAD EXPENSES 


That Creep in, Eat Away, and Rob You of 
Profits, which You Might Save by 


Equipping Your Factory with the 


/ CLARK KEROSENE or FUEL OIL SYSTEM 


THE CLARK NOVELTY CO. 
Rochester, N. Y. 


Ask For Catalogue 


MONEY IO LOAN 
Canned Goods Stored our Warehouses 


WAKEM & McLAOGRALLIN, Inc., Chicago, Ill. 


Bankers, Warehousemen and Distributing Agents 


Your Every Need 


Supplied by 


E. J. Judge 


356 Market St. San Francisco, Cal. 


SALES AGENT FOR: 
Sprague Canning Machinery Co. 
J.B. Ford Co., ‘Wyandotte Peeling Material) 
Torris, Wold & Co., (Sanitary Can Machinery) 


Machinery, Supplies, Etc. 


FOR 


CANNING 


Fruits, Vegetables and Salmon 


Pacific Coast Agent, ‘‘TACKSTICK’”’ Paste 


In Writing Advertisers, Kindly Mention The Trade. 
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“BALTIMORE, NEW YORK AND CHICAGO CANNED FOOD MARKETS, 


Prices Given are for Wholesalg,Jots at Usual Terms, f. 0. b. Baltimore, New York or Chicagoy and Subject te the Usual Discount 
for Cash. Baltimore Prices Corrected by Brokers; New York and Chicago by Special Correspondents. 


CANNED VEGETABLES CANNED VEGETABLES—Continued. 


Baltimore York 
ASPARAGUS*— ( California) SAUERKRAUT{}-Fancy No. 
‘ 


White Mammoth No. 2%........ i Standar 
‘* Peeled, ‘‘ SPINACH}-Standard 
Green 


White, Large : 
Peeled, SUCCOTASH{-Green Beans No. 2 


Dry Beans 
= Maine 
POTATOES}-Jersey No 3 
” Standard ‘‘ 
Jersey ae 
Southern 
Extra Stand. 
‘* Green, Square ‘‘ 1 Standard 
«Round Seconds 
BAKED BEANS{-No. 35 Standard 
Fancy 
Extra Stand. 
Standard 
“ “ No, 2 Stand. Md. County... 
BEANS{—Refugee Size 1 Whole No. 
10, Maryland ‘‘ 
“ Cut 80 10, Jersey 
String, Standard Green bas Fancy San. Cans § inch 


Stand. White Wax 2... "5 APPLES—New York No. 3 


Limas gle No. 2 : “ Michigan ‘‘ 


Green, 

White, Medium 

Green, 

White, Small 

Green, 

Tips White, Square “ 1 


Red Kidney, Stand NO APPLESt{-Maryland, 

BEETSt-Small, Whole “ 

Medium 

Large 
Cut 


APRICOTS—Cala. Stand. 2%s 


. 2 Evergreen j 5 BLACK BERRIES}-Stand. 
Shoepeg x. Stand. 
Extra 80 go Standard 
Ex. Fancy “ 
2 Maine Style 80 Preserved 
2 Extra Stan 
BLUEBERRIES$§-Stand. 
—Inside Enameled No. 
BLUEBERRIES—Maine 
MIXED VEGETA-) No. 2—12 Kinds New Jersey 
BLES FOR SOUP{f 10 CHERRIES$§-No. 
OKRA AND No. 2 Standard 
TOMATOES. Red 
PEAS*-No. 1 Ex, Sifted E. J....... White 
2 Early June Stand... 
2 Ex. Stand. Early Junes 


PRACHES*-Cale Stand. 2%, L. 
2 Early Tene Seconds Ex. Stand. 2%, 

2 Sifted PEACHES {-Southern Stand. 3s 

2 Extra Sifted, ‘ No. 1 Ex. Sliced Yellow, .. 
Standard White 


oO w 


2 

2 
a 


75 
“ 
; 10 3 75 3 60 ae 
I 25 I Io 
155 
Aka 
95 
85 87% 90 
87% 
62% 65 75 
285 310 350 
275 2 go 3 25 
260 280 315 
85 87% 90 
92 95 95 
250 300 315 
290 325... 
SORNi 
No. 2...... 90-926 ...... 85 
95 
I | GOOSEBERRIES§-Stand. No. 2........ 
“ “ 210 160 1 85 
“ “ 
PUMPKIN{-Standara No. 75 90 62% ” 3 
” ” “ “ 
= 


THE TRADE. 


PEACHES}-No. 3 Selected, Yellow.......... ...... 

ied 3 Seconds, White I 30 

«Yellow. I 4o 

3 Pies, Unpeeled I 95 

PEARS}{-No. 2 Seconds in Water.............. 

75 

» 3 Seconds in Water.............. 7° 

” *? 3 Standards in Water............ 75 


PINE- Bahama Sliced Extra No. 


APPLE* Grated ”’ 
” Hawaii Sliced Extra ” 2%..... 2 40 
” ” Grated Extra " 1 I Io 
Shredded Syrup fo ...... ...... 
Eastern Pie Water 


PLUMS{—Water 
Syrup 
Water 
Black Water 
” ” I ” Syru yrup .. 
” ” 1 Red 
RASPBERRIES{—Black .... 85 
Red ” 2 go 
ig Black Syrup ” 2 I 20 
Black Water ’’ Io ..... 5 50 
STRAW- Ex. Stan. Syrup No. 2...... ...... 
BERRIES§— Preserved 2.1 20-1 35 
Extra Preserved ” 2.1 45-1 50 
Standard Water ”’ .5 50-6 00 
CANNED FISH. 
HERRING ROE*-Stan. No. 
LOBSTER*-Flats, % Ib............ 
OYSTERS§-Stan, 5 No 75-77% 
ed I 50 
ag 
id ats, I-Ib...... 
SHRIMP}{-Wet or Dry ‘No. I 70 


(Baltimore Shrimp Prices f.o b. Mississippi.) 


CANNED FOOD MARKETS-— Continued. 


Baltimore ewYork  Chicage 


ne 
Baa 


“ Cranwell & Co., Brokers 
‘*) Taylor & Son, Broasrs 


(+) Balimore quotations crrected each week by Thes. Meehan & Co., Brokers 


REGULAR AND SANITARY CANS 


F. O. B, SHIPPING POINT. 


Season 1911. Prices in effect January 1. Car 


AMERICAN CAN CO. 


load lots only. 


No.1 cans, 1% inch opening $ 9.25 per M. 


“To 


42. 
Solder Hemmed Caps, thousand: 1% inch, goc.; 2 1-16 inch, 


$1.30; 2 7-16 inch, $1.70. 
WHEELING CAN CO. will quote prices on 


tion at their Wheeling (West Virginia) office. 


CAN Co. 


Cans, 1% inch opening. $ 9.25 per M. 


Now 1% ws £8.90 


Solder Hemmed Caps, per thousand, 1% inch, 


$1.30; 2% inch, $1.50; 2 7-16 inch, $1.70. 


Cans on applica- 


Hole & Cap Cans, Extra Coated. 


- per M. 


“80 “ 
"85 “ 
1.75 


goc.; 2 1-16 inch, 


~ gee Cans Plain. Enameled. Extra Coated. 
No, 1 Cans, $10.75 per M. es ‘75 per M, $..40 per M. 
No. 2 14.75 .60 
No. 3 “ 4% inch 19.50 ‘* 24.00 ‘ _ 6S 
No. 3 20.00 “ 24.50 
No 3 “ 5% “ 22 00 “6 26.5¢ “ 85 “ 


SOUTHERN CAN CO. 


No. 2% ‘* 21-16 ‘ si 
No 2 1-16 
No. 3 2 1-16 


No.1 Cans, 1% inch opening 
2 1% “ee “ce 


Solder Hemmed Caps, per thousand, 1% inch, 


$1.30; 2 7-16 inch, $1 70. 
SANITARY CAN CO. PLAIN ENAMELED  SPECIAI, PLATES 


we 19.50 24.00 

Terms: 


STANDARD SIZES OF CANS. 


DIAMETER. 
No 43/16 in, 


$ 9.25 per M. 


16.25 
16.75 ‘* 
17.75 
42.00 


goc.; 2 1-16 inch, 


$ .40 


85 
85 


44.00 1.75 
f. o. b. Fairport, N. Y., Dattaiapetie, Ind., Bridgeton, N. J. 


HEIGHT, 


CANNERS’ METALS. 


§ torotons 1 to¢to 

PIG TIN—Straits 44 50 45 00 
44 50 45 00 

PIG LEAD—Omahaor Federal 4 70 4 85 

and Bar......... 25 
Wire Coil.. aa 25 

Wire Segments. 25 


I 
I 
I 
I 


TIN PLATES. 


C., 14x20, 107 Ibs. Bessemer Steel 
C., 14x20, 100 lbs Bessemer Stee] 
C., 14x20, 95 Ibs. Bessemer Steel... 


C., 14x20, 90 lbs. Bessemer Steel...... ie 


9xI0 8x10 
24 23 
24 23 
24 23 


8 | 
— £120 
215 
1 95 
I 70 
1 45 
6 
4 90 
665 700 Jersey, 5 inch) ...... 
140 
265 240 
80 80 
150 145 
I 95 in 
215 4% in 
1 37% 6% in. 
T as 
2 15 
2 25 
: I 60 
75 
F. 0. B. MILL EX W. H. 
3 &5 4 50 
3 65 4 30 
4 25 


CANNERS READY REMINDER 37 


MACHINERY AND SUPPLIES USED IN CANNERIES AND A 
LIST OF RELIABLE HOUSES THAT SELL THEM. 


Air Pumps. 
Clark Novelty Co., Rochester, N. Y. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
J. S. Hull Mfg. Co., "Baltimore. 
Sprague Canning Machinery Co., Chicago. 
American Compressor & Pump Co., 


Baltimore. 
Automobiles. 
Sinclair-Scott Co., Baltimore. 


Baskets, all kinds. 
C. N. Robinson & Bro., Baltimore. 


Books on Canning, Preserving, Etc. 


“A Complete Course in Canning,” $5.00 Post- 
paid. Address The Trade, Baltimore, Md. 


Bottle Capping, Corking, Filling Machines. 


Max Ams Machine Co., New York City. 
Canning Machinery Co., Chiesge. 
Jos aller Co., Pittsburg. 


Boxes and Box Shooks. 
Canton Box Co., Baltimore. 


Boxing Machines 
Bure Mechine. Co., Baltimore. 
Fred H. Knapp Co., Westminster, Md. 


Brokers. 
Cc. W. Baker & Sons. Aberdeen, Md. 
Brokerage Co., Chicago. 
E. Morgan, ‘Aberdeen, Md. 
The’ Sam’l Sinclair Co., Canton, Ohio. 
W. C. Douglas, Pittsburg. 


Cans and Solder Hemmed Caps. 

American Can Co., New York, Baltimore, 
Chicago, San Francisco. 

Continental Can Co., Syracuse, Chicago, Bal- 
timore. 

Sanitary Can Co., Fairport, N. Y. 

Southern Can Co., Baltimore. 

Wheeling Can Co., Wheeling, W. Va. 


Can Making Machinery, Dies, Presses & Tools. 
(Crimpers, Testers, Seamers, etc.) 
Ayess Machine Co., Salem, N. J. 
E. W. Bliss Co., Brooklyn, | ee A 
Max Ams Machine Co., Mt. Vernon, N. Y. 
John R. Mitchell Co., Baltimore. 
Slaysman & Co., Itimore. 
Stevenson & Co., Baltimore. 
L. & A. y¥.~ Rutland, Vt. 
Torris, Wold & Co., Chicago, Ill. 


Can Markers. 
S. M. Ryder & Son, Niagara Falls, N. Y 
Perfect Can Stamper Co., Le Roy, N. x 


Can Marking Ink. 
A. E. Macneal, Baltimore. 


Canners’ Supplies. 
Ayars Machine Co., Sal J. 
Geo. E. Lockwood Co., “Philadelphia. 
Sinclair Scott Co., Baitimore. 
Sprague Canning ‘Machinery Co., Chicago. 
money R. Stickney, Portland. 
K. Robins & Co., Baltimore, M Md. 
Haight Cang. Mechy. Co., Gibson 
City, Ill. 
Cc. N. Rovinson & Bro , Baltimore, 


Can Righting Machine 
Burden & Blakeslee, Cazenovia, N. Y. 


Can Straighteners. 
Sprague Canning Machinery Co., Chicago. 


Capping Machines, Power and Hand. 
Ayars Machine Co., Salem, N. 
E. Renneburg & Sons, Baltimore. 
A. K. Robins & Co., Baltimore, Md. 
Handy Capper Mfg. Co., Baltimore. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
L. & Steward, Rutland, Vt. 
Sprague Machinery Chicago. 


Capping Steels. 

Clark Novelty Co., Rochester, N. Y. 
Geo. E. Lockwood. Co., Philadelphia. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
E. Renneburg Baltimore. 
A. K. Robins & Baltimore. 
Sinclair Scott Co, “Baltimore. 
Slaysman & Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
& Co., Baltimore 

Stickney, Portland, Maine. 
Ww. Zastrow, Baltimore. 


Catsup Machines. 
Jos Haller Co. Pittsburg. 


Sinclair Scott Co., Baltim 
Sprague Canning \eachinery Co., Chicago. 


Consulting Experts. 
W. L. Hinchman, Haddonfield, N. J. 


Corn Cookers, Fillers and Mixers. 
Ayars Machine Co., Salem, N. J. 
Morral Bros., Morral, 
Sprague Seaniag Machinery Co., Chicago 
A. K. Robins & Co., Baltimore, Md. 
Meistyte Haight Cang. Mehy. Co., Gibson, 
ty, Ill. 


Corn Huskers, Cutters and Silkers. 
Sprague Canning a Co., Chicago. 
orral Bros., Morral 
Maite Til Haight Cang. Mehy. Co., Gibson 


Cranes and Carrying Machines. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Mae hinery Co., Chicago. 
W. Zastrow, Baltimore. 
C. 8. Harris Co., Rome, N, Y. 


Crates, Iron Process. 
Morral Bros., Morral, O. 
E. Renneburg & Sons. Baltimore. 
Canning Co., Chicago. 
W. Zastrow, Baltim 
A. “x. Robins & Co., Baltimore, Md. 


Disinfectants. 
Bannerman Chemical Co., Syracuse, N. Y. 


Engines, Boilers, Fittings, etc. 
E. Renneburg & Sons, aa 
= sman & Co., Baltimor 
. Robins & Co., Baltimore, Md. 


Filling Machines—All Kinds. 
Ayars Machine Co., Salem, N. J. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
wy R. Stickney, Portland, Me. 
K: Robins & Co., Baltimore, Md. 
Welniyre- Haight Cang. Mehy. Co., Gibson 
y; 


Fire Pots. 


E. W. Bliss Co., Brooklyn, N. Y. 
Ayars Machine Cow Salem, N. J. 
J. S. Hull Mfg. Baltimore. 
BE. Renneburg & Baltimore. 
- R. Stickney, Portland, Me. 

K. Robins & Co., Baltimore, Md. 
Ciark Novelty Co., Rochester, N.Y. 


Flux, 


Grasselli Chemical Co., Cleveland, O. 
Geo. BE. Loc “ey Co., Philadelphia. 
A. K. Robins & 


Co., Baltimore. 
Gas Machines. 
Cc. M. Kemp Mfg. Co., Baltimore. 


Gasoline. 
Standard Oil Co., Nearest Tank Station. 


Insurance, 


Canners’ Exchange, 
(Lansing B. Warner, Manager.) 


Kerosene Oil Systems. 


J. S. Hull Mfg. Co., Baltimore. 
Clark Novelty Co., Rochester, 


Process and Jacketed. 


Geo. E. Lockwood Co., 
rw. Scott Co., Bal tim 
. K. Robins & Co., Baltimore. 


Kraut Machinery. 


Co., Jackson. Mich. 
. Smith Sons Co., Buffalo, N. Y. 


Labeling Machines. 


Burt Machine Co., Baltimore 

Fred H. Knapp Co., Westminster, Md. 
Morral Bros., Morral, 

A. K. Robins & Co. Baltimore, Md. 


Lacquer. 
Burt Machine Co., Baltimore. 
John G. Maiers’ Sons, Baltimore. 
Seely Bres, Blaine, Wash. 


Lacquering Machines. 
Burt Machine Co., Baltimore. 
Seely Bros., Blaine, Wash. 


Oyster Machinery. 
prague Canning Machinery Co., hicago. 
Geo. W. Zastrow, Baltimore. 
Paring Machines, Apple, etc. 
Sinclair Seott Co., Baltimore. 
Paste. 


Tacks Mfg. Co., Utica, N. Y. 
Burt Machine Co., Baltimore. 
Fred H. Knapp Co., Westminster, Md. 


Patent Attorneys. 


Edw. S. Duvall, Jr., Washington, D. C. 
G. H. & W. T. Howard, Baltimore. 


t a a 
Pea Ss or 8. 


Edw. " Renneburg & Son. Baltimore. 
Sinclair Scott Co., Baltimore. 


Vineapple Machinery. 


E. J. Lewis, Middleport, N. 

The John R. Mitchell Co., seinen, 
Sinclair Scott Co., Baltimore. 
Stevenson & Co., Baltimore. 

Geo. W. Zastrow, Baltimore. 


Power Transmission Machinery. 
Jones & Laughlin Steel Co., Pittsburg, Pa. 


Pulp Machi 
Sinclair Scott Co., Baltimore. 


Rochester (N. Y.) Hotels. 
Hotel Seneca, A. M. Woolley, Manager. 


Salt. 
Worcester Salt Co., New York City. 


Sanitary Cans. 
American Can Co., New York, Baltimore, 


Chicago. 
Sanitary Can Co., Freeport, N. Y. 
(Indianapolis, Bridgeton.) 


L. & J. A. Steward, Rutland, Vt. 
———_ Can Co., Chicago, Syracuse, Bal- 
timore 


Sanitary Can Making Machinery. 
Max Ams Machine Co.. Mt. Vernon, N. Y. 
L & J. A. Steward, Rutland, Vt. 
B. W. Bliss Co., Brookl » A 
Yorris, Wold & Co., Ch cage. 


Scrap Tin Bought. 
Ammidon & Co., Baltimore. 


Seeds. 
Teonard Seed Co. Chicago, IIl. 
D. Landreth Seed Co., Bristol, Pa. 


Sieves and Screens. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 


Scalders, Tomato, etc. 
Ayars Machine Co., Salem N. J. 
Morral Bros., Morral, O. 
KHdw. Renneburg & Son. Baltimore 
Sprague Canning Machinery Co., Chicage. 


Soldering Flux. 
Geo. E. Lockwood Co., Philadelphia. 
Grasselli Chemical Co., Cleveland, O. 


E. liss Co noe N. 


Storage Warehousemen. 
West Side Warehouse Co., New York City. 
Quincy ‘eo Cold Storage & W-H. Co., 
Boston, Mas 
Waken & McLaughlin, Chicago. 
Kepler Warehouse Co., Chicago. 


String Bean Machinery. 
E. J. Lewis, Middleport, N. Y. 


Tin 
Sune Plate Co., Pittsburg, Pa. 
Jones & Laughlin Steel Co., Pittsburgh, Pa. 


Tin Plate Lithographing. 
Metallic Decorating Co., New York. 
Southern Can Co., Baltimore. 


Wipers, Can. 
Cang. Mchy. Co., Gibson 
Morrai Bros. Morral, ©. 
rague Cannin achiner 0.5 cago. 
A. K. Robins & Co., Baltimore, Md. 
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THE TRADE. 


In One of the Canning Papers, There Recently Appeared the Following : 


“For the Betterment of the Canning Biisiness”* 


would be a good slogan for canners to adopt. If canners would work to uplift the industry, the result of such 
united effort would be a marked improvement in conditions affecting the business.’’ 


‘*We need a larger per capita consumption of canned goods, a raising of the average quality of the output 
by the elimination of seconds. Make your suggestions for betterment . . . . if you know of something 
which would benefit the whole body of packers.’’ 


There are a great many consumers who would suggest 


WORCESTER SALT 


as a means for improving the average quality of the pack. They could tell you it makes a brine of any 
strength without either scum, cloudiness or sediment. 


They could tell you its freedom from lime (gypsum) removes one danger of toughening peas, beans 
and corn. 


They could tell you further the remarkably sweet and pleasant flavor of WORCESTER SALT is a 
revelation to any who think all salt is necessarily harsh or bitter to the taste. 


In a word they would tell you that to improve the quality of your pack you must use the best of 
materials throughout, because 


Worcester Salt Co. IT TAKES THE BEST 
168 Duane St, New York TO MAKE THE 


_ Offices in Boston, Philadelphia, Chicago, Columbus 


Your Factory Equipment is not Complete 


unless you have provided for emergencies, and not only 
emergencies of a mechanical nature but also of human 
nature. None of us know everything but the combined 
knowledge of many is what is wanted. 


Unless you have 


superhuman men for superintendents, processors, cappers, 
etc., they are all sure to be found wanting in some respect. 
In order to avoid mistakes secure a book and place it in 
your office at the disposal of those who need the informa- 
tion. All emergencies can be met by studying 


“A COMPLETE COURSE IN CANNING” 


(The Book You Need) 
PRICE $5.00 CASH WITH ORDER, POSTPAID 


Address THE TRADE, Baltimore, Md. 


It makes no difference how large or how small, how old or how young you may be. 


In Writing Advertisers, Kindly Mention The Trade. 
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THE TRADE. 


STANDARDS. 


All Goods to Comply With National Pure 
Food Laws. 


TOMATO Standards, as adopted by the Indiana, Ohio, Tri- 
State* and Iowa Canners’ Association. 

Weights given are the minimum. Contents of can 
drained on flat screen 4 mesh per inch, (.158 open- 
ing) for two minutes. 98 per cent. of shipment to 
comply with stipulations. 5 per cent. of shipment 
considered fair average for testing. 

. 3 Standard—Gross wt. 37 oz. and 19 oz. of average ripe to- 
matoes; not necessarily all red. 

. 3 Extra Standard—Gross wt. 38 oz. and 20 oz. of well se- 

lected, ripe tomatoes, 
. 3 Fancy—Gross wt. 38 oz. and 20 oz. of hand-packed, whole, 
ripe tomatoes, 

. 2 Standard—Gross wt. 23 oz. and 12 oz. average ripe toma- 
toes; not necessarily all red. 

. 10 Standard—Gross wt. 118 oz. and 64 oz. average ripe to- 
matoes; not nece§sarily all red. 

*Tri-State has only the Standard, no Fancy or Extra. 


CORN Standards, as adopted by Ohio and Indiana Canners’ As- 
sociations, 

Fancy—Cans to be well filled; minimum gross wt. 23 oz.; abso- 
lutely young and tender stock; natural color; medium, 
moist and practically free from silk, cob and husk. 

Standard—Cans well filled; minimum wt. 23 oz. gross; stock 

reasonably tender; free from hard particles; natural 
color, 
Indiana has only the Standard, no Fancy; and says “packed 
medium moist” instead of “free from hard particles.” 


PEA Standards, as adopted by Ohio and Indiana Canners’ As- 

sociations. 

Fancy—Well filled cans; peas covered with clear liquor; uniform 

size, good flavor and absolutely tender. 

Extra Standard—Well filled cans; peas covered with clear liquor; 
uniform size; good appearance; reasonably 
tender, 

Standard—Cans fairly well filled; peas may be slightly hard; fair 
liquor, may be slightly cloudy, but not thick; size 
fairly uniform. 

Grading for Size—Petis Pois or size No. 1 Sieve 18-64ths 

Extra sifted or “ “  20-64ths 

Sifted or 22-64ths 

June or <i 24-64ths 

Marrowfat or “ oe 26-64ths 


KRAUT Standard, as adopted by National Kraut Packers’ and 
Indiana* and Ohio Canners’ Associations. 
No, 3 Standard—Minimum gross wt, of can 39 oz. and 24 oz. of 
well cured kraut; reasonably dry. %-inch wire 
mesh used for draining. 


*Indiana says, %-inch screen and “reasonably long cut.” 


"UMPKIN Standards, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—Minimum gross wt. 36 oz. and 31 oz. medium 
solid packed pumpkin; not over 1 inch from 
top of can, 
No, 3 Extra—Same as above, except 4% inch from top of can; 
solid pack. 


LYE HOMINY Standards, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—Minimum gross wt. 39 oz. and 18 oz, hominy 
after draining; can filled to one inch of top 
when drained. Prepared from medium sized 
white corn, and to contain not more than 5 per 
cent. of black tips. 
l-o, 3 Fancy—Minimum wt. after draining, 22 oz.; contents 
l4-inch from top of can; 2 per cent. black tips; 
prepared from selected white corn. 


CONDENSED MILK Standard—Law as passed by U. S. Gov- 

j ernment. Also various States. 

_ Law provides that condensed and evaporated milk shall con- 

tain not less than 26.5 per cent. of milk solids of which 7.8 per 
cent. is milk fat. 


Special Eastern Agents for 
The “Sprague” Line of 


CANNING MACHINERY 


“Hawkins” Continuous Capper 
“Colbert’s Rotary” Tomato 
Filler, Model “M” Corn 
Cutters, Corn Cookers 
Tf tt ¢s Silkers and all 
Machines for 


used tn a Canning Purposes 


| Canning 


Factory 


We sell it Don’t Worry 
ask us, we'll get 


Cans, Shooks, 
Solder, Crates, 
Climax Flux, 
**Lockwood’”’ 
Gas Machines, 
Tools, Ete., Etc. 


608 Page Catalogue for the Asking 


Correspondence Solicited 


BUSINESS-GETTING PUBLICITY 


for canners and packers is the kind that brings them 
orders, creates a name and a reputation for their 
brands and goods, and keeps the retail grocer ‘‘boost- 
ing’’ all canned foods to his customers and friends. 
The best way to reach and educate the retail grocers 
is through 


The RETAILERS’ JOURNAL 


The Magazine of the Grocery Trade 
Published Monthly at 
36 La Salle Street CHICAGO, ILL. 


G. H. & W. T. HOWARD 
Patent and Trade-Mark Attorneys 


HAVE MADE A_ SPECIALTY OF CANNING AND 
BOTTLING MACHINERY FOR OVER TWENTY- 
FIVE YEARS. EXPERT OPINIONS WITH RESPECT 
TO INFRINGEMENT AND PATENTABILITY. 


614 CONTINENTAL TRUST BLDG. 
Baltimore - = - Maryland 
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SYRACUSE CHICAGO BALTIMORE CANONSBURG 


CONTINENTAL CAN COMPANY 


E. ©. SHRINER, Sales Agent 


TO THE TRADE 


Gentlemen : 


The “C” in the Bottom of each “CONTINENTAL” Can is our trade mark. 
You will always find it there. It makes our Can easily distinguished from all 
others—quite a convenience to the packer who may this season use some other 
make of Can in conjunction with ours. Another season we hope and believe you 
will want to use only the Continental Can. 


That “C” also stands for CLEANLINESS. Have you noticed how clean our 
Cans are? Cut off one end and hold the Can up to the sunlight, and then do the 
same with any other make of Can you have in stock -the difference will surprise you. 
By our process—entirely outside soldering—all dirt or discoloration is prevented. 


That “C’ we propose to make stand also for CONFIDENCE—the kind our 
friends had in us last winter when they gave us their orders before we had a 
building erected, much less our machinery installed—the kind of CONFIDENCE 
we intend to merit right along. 


That “C” we intend to also stand for the CONSIDERATION due our friends 
and the CAPACITY we have for giving them the best cans made anywhere. 


Modesty prevents our enlarging upon the other good things this “C” stands 
for, but don’t you think these reasons sufficient to let it also spell CUSTOMER 
in your case? 


If you have not sent us an order—why not do so? We will be glad to for- 
ward you a sample. It will appeal to you strongly if you like a good, strong, clean 
Can, made of first-class materials with the highest grade of workmanship. 


Please address either Baltimore, Chicago or Syracuse, as you prefer. 
Yours very truly, 


CONTINENTAL CAN CO., 


Thomas G. Cranwell, President. 


The above advertisement was used in 1905—six years ago. It is certainly very gratifying 
to know that our ‘‘C’’ has stood and still stands, for all we claimed for it then. Our growth in 
the best and highest sense of the word, demonstrates this. We thank you sincerely for your 
share in our development. 
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